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Abstract— The concept of opportunity recognition refers to the process of identifying potential business opportunities by individuals.
In recent years, the agricultural industry sector has exhibited the lowest rate of growth in comparison to other industrial sectors. The
objective of this research is to enhance the capacity to analyse business opportunities with entrepreneurial intentions and self-control,
with a view to developing future businesses. In this study, researchers utilised a combination of electronic mail and in-person
interviews, employing a random sample of 708 individuals. The survey garnered a response rate of 84%, resulting in a total of 75
respondents who provided ratings for all items. The research instrument employed was a questionnaire comprising Likert scale
statements, which were distributed through both online and direct channels, with physical questionnaires being provided to
respondents. The analysis of the data was conducted using structural equation modelling (SEM). The research findings are accurate
and reliable, with a significance level of 95%. The results of this study demonstrate that internal locus of control influences
opportunity recognition through entrepreneurial intention. Furthermore, the results indicate that internal locus of control functions
as a regulatory factor in the development of a business, entrepreneurial intention serves as a motivating factor for the establishment
of a business in the future, and the ability to analyse potential business opportunities.

Keywords: entrepreneurial intention, internal locus of control, opportunity recognition.

I. INTRODUCTION
The process of opportunity recognition is defined

While numerous studies have examined the
relationship between entrepreneurial intention and

as the identification of a business concept by an
individual. The ability to recognise opportunities is
imperative for the purpose of responding to market
demands, rapidly evolving trends, technological
advancements, and government policies. This ability
to recognise opportunities is a key skill for
entrepreneurs, as it enables them to analyse their
environment and identify potential prospects. The
recognition of opportunities can emerge at various
points in time, contingent on market trends,
technological developments, economic conditions,
and socio-cultural changes.

Business recognition is an attribute that can be
identified by any individual within a local, national or
international  context. The identification of
opportunity is best achieved through the
implementation of rigorous market research,
creativity, innovation, and business risk analysis. The
execution of trials is also imperative to ensure the
efficient and effective functioning of the business.

opportunity recognition, as well as the role of internal
locus of control in shaping entrepreneurial behavior,
there remains a significant gap in understanding the
mediating role of entrepreneurial intention in the
relationship between internal locus of control and
opportunity recognition.

The relationship between business recognition and
the growth of business opportunities in various
industrial sectors has been demonstrated to be
indicative of an ability to build potential businesses.
The agricultural industry sector has experienced the
lowest growth in recent years in comparison to other
industry sectors (see Table 1). This phenomenon may
be attributed to global warming, which has resulted in
extreme temperatures and rainfall, leading to food
shortages. Furthermore, climate change has been
identified as a contributing factor to the reduced
productivity in the agricultural industry sector [1].
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Table 1. Growth of Industrial Sector in Indonesia

N

0  Sektor Industri  Pertumbuhan
1. Transportasi 19,87%

2. Perdagangan 5,25%

Industri 4,89%
3. Pengolahan

4. Pertambangan  4,38%
5. Pertanian 2,25%

Source: [2]

As posited by preceding research, the issue of the
agricultural industry sector's stagnant growth can be
addressed through the implementation of a
management strategy focused on locus of control [3].
Internal locus of control signifies an individual's
conviction that their endeavours, aptitudes,
intelligence, and competencies will exert an influence
on the future [4]. Internal locus of control diperlukan
oleh pengusaha, start-up, and even company
managers need to face market trends and ensure the
long-term sustainability of the company. An internal
locus of control is necessary for the creation of
innovations that will have a positive impact on
entrepreneurs. An internal locus of control can be
found when individuals are able to innovate, make
risk-taking decisions, and are influenced by
personality and environment [5]. The emergence of
internal locus of control can be attributed to the belief
that diligent effort can yield success, the presence of
self-control, and a propensity for risk-taking in
individuals aspiring to become entrepreneurs. The
implementation of internal locus of control can be
facilitated by the presence of beliefs that encourage
success, perceptions that influence behaviour, a sense
of autonomy in decision-making, and the
acknowledgement of responsibilities.

In addition to internal locus of control, individual
efforts to enhance the capacity for analysing business
opportunities can be pursued with entrepreneurial
intention [6]. Entrepreneurial intention is defined as
an individual's aspiration to initiate a new business
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enterprise, characterised by actions and behaviours
consistent with those of an entrepreneur [7]. It is a
prerequisite for any individual harbouring the
aspiration of becoming an entrepreneur. The presence
of entrepreneurial intention has been identified as
being contingent on personal control, achievement
needs, and innovation in order to develop a business
[8]. Entrepreneurial intention has been shown to
manifest in the creation of a business and the
aspiration of individuals to work as entrepreneurs.
The occurrence of entrepreneurial intention has been
demonstrated to occur when individuals plan a
business with risk calculations, gather existing
resources, and carry out business activities[9].

The present study is motivated by the observed
issue of inadequate growth within the agricultural
industry sector, a phenomenon that has the potential
to exert a detrimental effect on the Indonesian
economy. The authors are interested in analysing
internal locus of control as a predictor and
entrepreneurial intention as a moderator.

Il. LITERATURE REVIEW

2.10pportunity Recognition and Internal Locus of
Control
Opportunity recognition is defined as the process

of identifying opportunities, resources, and
environmental changes [10]. It is further defined as
the ability to analyse business ideas and add product
value to generate income [11]. In addition,
opportunity recognition is defined as an individual's
effort to identify and find opportunities [12].
Therefore, in this study, opportunity recognition is
defined as the ability of individuals to analyse
business opportunities by utilising existing resources
to generate profits. Previous researchers have stated
that opportunity recognition is influenced by internal
locus of control [6]. The hypotheses proposed in this
study are as follows:

H1: The internal locus of control exerts an indirect
influence on opportunity recognition.

The indicators employed to measure opportunity
recognition include business growth, potential
ventures, new product innovation, new venture ideas,
and potential new venture ideas [13]. Ther studies
measure opportunity recognition variables with
entrepreneurial journey, entrepreneurs gather, tacit
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knowledge, and explicit knowledge [14]. In addition,
opportunity recognition variables are measured by
potential entrepreneurs, micro-business owners,
business companies, business organisations, and new
opportunities [15]. Companies must continue to have
a wealth of creative and innovative ideas [16].

Internal locus of control relates to propensity to act
people who believe they control outcomes are more
likely to act on opportunities. The indicators selected
for the measurement of the opportunity recognition
variable in this study are new product innovation,
entrepreneurs' gatherings, and business organisations.
The selection of these three indicators is based on
their high validity category (interval 0.70 - 0.90).
New product innovation in this study refers to
products that have not previously existed or that
represent an innovation to existing products in the
agricultural sector. This study focuses on the
aggregation of entrepreneurs in the agricultural sector,
with the objective of facilitating the exchange of
experiences and the establishment of collaborative
networks among business professionals. The term
"business organisations" in this study refers to entities
that provide products or services for the purpose of
generating profit for agricultural sector entrepreneurs.

The concept of internal locus of control in the
context of prediction can be defined as an individual's
belief in their capacity to exercise volition over their
own actions, with the concomitant understanding that
these actions will inevitably bear consequences [17].
This theoretical framework posits that individuals
who possess internal locus of control are capable of
exerting agency over their actions, thereby shaping
the outcomes that ensue [18]. The notion of internal
locus of control further encompasses the capacity for
individuals to cultivate their abilities in a manner that
is conducive to positive development [19].
Accordingly, the concept of internal locus of control
in this study is defined as follows: an individual who
exerts complete autonomy over their own actions,
holds a firm conviction in the consequences of their
actions, and is endowed with the capacity for
autonomous decision-making.

The indicators employed to measure internal locus
of control variables encompass responsibility,
behaviour, ability, change through behaviour and
effort [20]. Other studies measure variables with
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efforts, leadership, hard work, and luck [21].
Additionally, the internal locus of control variable is
measured by resolving numerous issues, changing the
vital matters, and controlling the future [22]. The
indicators selected to measure the internal locus of
control variable in this study are effort, luck, and
change the vital matters. The determination of these
three indicators in measuring internal locus of control
variables is considered to fall within the high validity
category (interval 0.70 - 0.90). The present study
focuses on the efforts of agricultural sector
entrepreneurs to achieve goals through hard work.
Luck in this study is defined as unforeseen events.

2.2Internal Locus of Control and Entrepreneurial

Intention

In the present research model, the internal locus of
control is posited to have a relationship with
entrepreneurial intention as an intervening variable.
Previous researchers have stated that internal locus of
control affects entrepreneurial intention [3] nd it is
therefore hypothesised that:

H2: Internal locus of control has an influence on
entrepreneurial intention.
H3: Entrepreneurial intention has an influence on
opportunity recognition.

Entrepreneurial intention is defined as a conscious
action to commit to building a new business [23].
Entrepreneurial intention can be defined as the desire
to seek out business opportunities and implement
them [24]. In essence, entrepreneurial intention can be
understood as the belief to build a new company, and
the desire to take risks [25]. Consequently, in this
study, entrepreneurial intention is defined as an
individual's desire to build a business with a strong
commitment and desire to take risks. Digital
entrepreneurs collect and store information using
digital options with their knowledge management
processes and systems [26].

As a variable, the indicators employed in the
formation of the construct encompass the
commencement of  business  activities, the
establishment of an independent enterprise, and the
subsequent decision to embark on entrepreneurial
endeavours [27]. In contrast, alternative researchers
have measured the entrepreneurial intention variable
through the lens of becoming an entrepreneur, career
goal, the operation of an independent enterprise, the

14



http://ejournals.fkwu.uniga.ac.id/index.php/BIEJ
https://creativecommons.org/licenses/by-sa/4.0/
https://creativecommons.org/licenses/by-sa/4.0/

(BI\.J

Business Innovation and Entrepreneurship Journal

conception of a company, the deliberate development
of a company, and the initiation of a company [28].
Furthermore, the variables of entrepreneurial
intention are measured by the following
entrepreneurial activities: becoming an entrepreneur,
being employed in a company, starting a business,
starting a firm, succeeding in business, business to
fulfil family needs, and business to reach a social
status [29].

The indicators that have been selected for the
measurement of entrepreneurial intention variables in
this study are as follows: start business, create a
company, and succeed in business. The determination
of these three indicators in measuring entrepreneurial
intention variables is based on the high validity
category (interval 0.70 - 0.90). The objective of
starting a business in this study is to explore business
ideas, market research, business plans, licensing, and
the process of building agricultural sector businesses
by entrepreneurs. The objective of creating a
company in this study is to examine the steps
involved in creating agricultural sector companies by
entrepreneurs, including business planning, resources,
company structure, and business ethics applied to
agricultural sector entrepreneurs. The objective of this
study is to explore the factors that contribute to the
success of entrepreneurs in the agricultural sector,
with a particular focus on their endeavours in
developing and generating profits.

I1l. RESEARCH METHOD

This study is causal research at a 95% confidence
interval. This design allows the researcher to collect
the data and construct the data structure to perceive
the cause-and-effect of the research variable [30]. The
causal research aims: 1) to understand exogenous and
endogenous variables towards entrepreneurship
phenomena, 2) to decide the nature of the relationship
among the variables, and 3) to test the hypothesis of
causal relationship variables.

The target population was the entrepreneurs of the
six top agriculture sector, namely: 1) Food crops, 2)
Horticulture, 3) Plantations, 4) Livestock, 5) Fisheries
6) Forestry [31]. Furthermore, the ideal limit of the
population according to the physical farming area
availability in Indonesia. In collecting the data, this
causal research design utilized a survey as a method
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to collect the data from a sample through
questionnaires comprising structured questions [30].
Questionnaires as the data collection was carried out
by giving a series of questions or written statements
to the respondents to be answered.

A survey instrument was developed that identified:
1) three primary components of internal locus of
control: effort, luck, dan change the vital mattereffort,
, 2) three primary components of an entrepreneurial
intention: start business, create a company, dan
succeed in business, 3) three primary components of
opportunity recognition: new product innovation,
entrepreneurs gather, dan business organizations, The
survey was sent via e-mail and face to face to 708
randomly, thereby individuals had the same
probability of being selected from the population and
representing a sample. The study had a 7,06%
response rate with a total of 65 respondents who
wirausaha sektor pertanian that have farming area in
Indonesia. Around 2,12% of respondents (15) had the
same rating for all items. Therefore, the sample of this
study was 50 which are the respondent provided
varied ratings for all items.

The data analysis technique in this quantitative
study utilized a statistical approach. Data analysis
procedures were as follows: 1) confirmatory factor
analysis was performed on the scales to confirm the
structure of the constructs, followed by 2) the test of
hypothesis based on a structural equation modeling
(SEM). The program used to perform data analysis
with the path analysis method was PLS. The
measurement scale used was interval as a scale that
allows researchers to perform arithmetic calculations
on data collected from respondents [30]. The
measurement has no real zero value. The measure of
attitude that is commonly used in business research is
the Likert scale. The Likert scale is a scale that
requires respondents to respond to the extent to which
they agree or disagree about a perceived object,
namely strongly agree, agree, neutral, disagree, and
strongly disagree.

IV. RESULT AND DISCUSSION

The description of internal locus of control on
agriculture’s entrepreneurs was based on the three
dimensions, such as ingredients effort, luck, dan
change the vital matters. Were at a controlled level
(as shown in figure. 2.). The average value obtained
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from internal locus of control on agriculture’s
entrepreneurs was 4,50. Besides, the dimension with
the highest value was effort 4,54. Meanwhile, the
dimension with lowest score was luck, 4,32.

Very

Netral

uncontrollable

L3

360 1,223

Figure. 2. Continum line on internal locus of control
Source: [32]

Based on the data, while controlling agriculture's
entrepreneurs, 51.67% of to achieve the goal requires
hard work. 56.67% of agribusiness entrepreneurs to
achieve the goal requires effort. 35.00% of
agribusiness entrepreneurs will face favourable
situations. 45.00% of agribusiness entrepreneurs will
gain profit in business. 48.33% of agribusiness
entrepreneurs will experience unexpected events in
the future. 36.67% of agribusiness entrepreneurs can
solve the problems that occur.

The description of entrepreneurial intention on
agriculture’s entrepreneurs was based on the three
dimensions, such as ingredients start business, create
a company, dan succeed in business. Were at a strong
level (as shown in figure. 3.). the average value
obtained from entrepreneurial intention on
agriculture’s entrepreneurs was 4,00. Besides, the
dimension with the highest value was create a
company 4,57%. Meanwhile, the dimension with
lowest score was succeed in business.

St
Very Netral rong
\AMaal
\Alslz % .
420 591 1,427
1,763 1,800

Figure. 3. Continum line on entrepreneurial intention
Source: [32]

Based on the data, while strong agriculture's

entrepreneurs, 43.33 per cent of created their

Very

Controlled
l Controlled

1,511 1,800

Volume 6 No.1 2024

company with a business idea 51.57% of agribusiness
entrepreneurs must have a company structure.
company  structure  63.33% of agribusiness
entrepreneurs build a business with market research.
market research 58.33% of agribusiness entrepreneurs
building a company pay attention to the business
ethics used. business ethics used 60.00% of
agribusiness entrepreneurs will earn profits. profit.
55.00% of agribusiness entrepreneurs can develop
their business well 48.33% of agribusiness
entrepreneurs can run their business.

The description of opportunity recognition on
agriculture’s entrepreneurs was based on the three
dimensions, such as ingredients new product
innovation, entrepreneurs gather, dan business
organizations. Were at a tidak terbatas level (as
shown in figure. 4.). The average value obtained from
opportunity recognition on agriculture’s entrepreneurs
was 4,51. Besides, the dimension with the highest
value was entrepreneurs gather 4,58. Meanwhile, the
dimension with lowest score was new product
innovation 4,37.

Very Netral
limitad
Iln itad
5 @
360 1,223
1,511 1,800

Figure. 4. Continum line on opportunity recognition
Source: [32]

Based on the data, while unlimited
agriculture's entrepreneurs, 43.33% of can provide
innovations on pre-existing products, 60.00% of
agribusiness entrepreneurs can provide innovations on
pre-existing pre-existing products, 60.00% of
agribusiness entrepreneurs are able to gather to share
information. 71.67% of agribusiness entrepreneurs
can meet to establish mutual cooperation to establish
mutual cooperation. 48.33% of agribusiness
entrepreneurs can meet to build relationships get
together to build relationships. 53.33% of
agribusiness entrepreneurs create a company to
provide products company to provide products
51.67% of agribusiness entrepreneurs create
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companies to provide services companies to provide
services.
Table 2. Outer Loadings

Endoge Interve
nous ning
Exogenous Variable Variab
Variables A S r les A
Opportu Entrep
nity reneuri
Internal Recogni al
Locus of tion Intenti
Control on
0,59 OR1 0,7 EIl 0,6
0 New 26  Start 38
Product Busine
Innovati SS
ILC1 Effort on
0,71 OR2 0,8 EI3 0,3
7 Entrepre 19  Create 30
neurs A
Gather Comp
ILC2 Luck any
0,83 OR3 0,3 EI3 0,8
9 Busines 39  Succee 64
ILC3 S d In
Change The Organiz Busine
Matters ation SS

4.1 Outer Model Testing

The formulation or statement of hypotheses
formulated from the structure of the relationship of
construct or latent variable can be carried out by
meansuring the dimensions or indicators of each
construct variable completed. Variations in data
values in dimensions or indicators will describe
variations in construct variables. The strong or weak
relationship of various indicators with constructed
variables in indicated by the size of the loading factor
value owned by each dimension or indicator of a
constructed variable.

Based on the Smart PLS program output, the
estimation of the A parameter is the same as the
estimated value of the standardized regression
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parameter or referred to as the path coefficient. With
the discovery of the magnitude of the value of the
path coefficient, the calculation of how much the
value of the structural influence in directly, or the
total influence of the predictor variable on the
predictor, can be known and determined. The
magnitude of the coefficient values resulting from the
eatimation of parameters to describe X and A to
describe Y on outer loadings.

g1 a2 E3
L8 ,A~ A
ct [ S oR
AT %
™~
2 <407 £45 0433 03> OR2
)
k)m. 4 N
L3 2 <
intzmal Locus of Control ~ Etrepezne ity Recognitios

Flgure5 Outer Loadlngs
Source: [33]

The first meansurement showed four construct
variables: internal locus of control, entrepreneurial
intention, and opportunity recognition. This means
that change the matter do not match the internal locus
of control in this study. Then, succeed in business do
not match this study’s entrepreneurial intention
indicator. Furthermore, new product innovation and
entrepreneurs gather do not match the opportunity
recognition in this study.

The result of outer model testing in this study is:
1) change and change the matter can develop a
variable construct internal locus of control; 2) start
business and create a company can develop a variable
construct of entrepreneurial intention, and 3) only
business organization that can develop a variable
construct of opportunity recignition. The estimated
value of the A parameter on the indicators of
exogenous, endogenous, and intervening variables
shows a coefficient greater 0,7 and is significant at o
= 0,05. This means the indicator sets a valid and
reliable factor on each latent variable or construct.

4.2 Inner Model Testing

Inner model testing can only be done if outer
model testing has been declared valid and reliable by
loading the valueof R in the construct. The structural
model in partial Least Square is evaluated using the
Good of Fit Modek, which is a way to show the
difference between the observed value and the value
estimated by the model. Based on Table 3. It is
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known that the position of variable opportunity
recognition in the inner model is the middle.

(23] EQ
- A

»
RCE @00 0003 4 000
PRT £ Nat

| Tas} o1
riersal Leces of Comtrol Ermeproncuriaf Wiention Dyppacsning Recogieticn s

Figure. 6. Bootstrapping (P-value)
Source: [34]

The square root of the Average Variance Extracted
will be used to analyze the discriminant validity of all
construct in the research model. It is known that all
AVE values > 0.6, Crobanch Alpha > 0.7 means that
the meansurement model of the three variables is
consistent and accurately makes meansurement and
constructive testing. Fully meansurement model is in
Figure 6. Describes that three variables have a P-
value level of < 0,05.

Table 3. Structural Model Testing

R-
Cronb sq
Latent ach Rh ua

Variables AVE  Alpha o re

1.000 0380 1.0 O.

Opportunity 00 36
Recognition 9

0639 0436 07 O.
Entrepreneur 80 12
ial Intention 2
Internal 0.733 0636 08 -
Locus of 46
Control

Source: [35]

4.3 Hypothesis Testing of H1

The first analysis was conducted to latent
variable correlation describe on outer model testing
business organization can develop a construct of
opportunity recognition. Luck and change the matters
can develop a construct of internal locus of control.
Start business and create a company can develop a
construct of entrepreneurial intention. The second
analysis was conducted to determine the indirect
effect of internal locus of control on opportunity
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recognition  through  entrepreneurial intention,
indicated by R? value of 0.228 or 28.8%.

The third analysis was conducted to
determine whether internal locus of control affected
opportunity recognition. In this study, the central
hypothesis that was tested was H1. The significance
of P-value 0.011 < 0.05 means that H1 describe in
Table 4. Was accepted and widely applied outside the
research focus. This study’s result align with the
previous study that stated opportunity recognition was
positively and significantly indirect effect infuenced
by internal locus of control through entrepreneurial
intention [6]. this study examined the impacts of
internal locus of control on opportunity recognition
through entrepreneurial intention Indonesian society.
At least, individuals from who occupation as
agriculture’s entrepreneurs.

There are several theoritical ans managerial
implications of this study. Based on the research
model, this study expanded our understanding and
academic perspectives of opportunity recognition by
verifying the agriculture’s entrepreneur. Previous
studies have mainly concentrated on growth bisnis,
potential venture, new product innovation, new
venture ideas, potential new venture ideas,
entrepreneurial journey, entrepreneurs gather, tacit

knowledge, explicit knowledge, potential
entrepreneurs, micro-business owners, business
companies, business organizations, and new

opportunities [13] [14][15].

There are many factors that can influence
improving the financial performance of a business
[36]. In this analysis, business people need to explore
these four aspects, where these aspects will later
become a reference in selecting a strategy that is
suitable and in accordance with their needs [37].
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Table 4. Hypothesis Testing of H1

S
T T- P- R-
D va val sq
E Ilu ue ua
Hypothesis 4 V es s re
H1 Internal 0 0. 22 0. O
Locus of . 0 33 01 22
Control > 6 9 6 1 8
Entreprene 1 8
urial 6
Intention ->
Opportunit
y
Recognitio
n

Source: [35]

4.4 Hypothesis Testing of H2

The second analysis was conducted to latent
variable correlation describe on outer model testing
start business and create a company can develop a
construct of entrepreneurial intention. Luck and
change the matters can develop a construct of internal
locus of control. The third analysis was conducted to
determine the effect internal locus of control on
entrepreneurial intention, indicated by R? value of
0.137 or 13.7%. The third analysis was conducted to
determine whether internal locus of control affected
entrepreneurial intention. In this study, the central
hypothesis that was tested was H2. The significance
of P-value 0.002 < 0.05 means that H2 describe in
Table 5. Was accepted and widely applied outside the
research focus. This study’s result align with the
previous study that stated entrepreneurial intention
was positively and significantly infuenced by internal
locus of control [6].

This study examined the impacts of internal
locus of control on entrepreneurial intention
Indonesian society. At least, individuals from who
occupation as agriculture’s entrepreneurs. There are
several theoritical ans managerial implications of this
study. Based on the research model, this study
expanded our understanding and academic
perspectives of entrepreneurial intention by verifying
the agriculture’s entrepreneur. Previous studies have

Busmess Innovation and Entrepreneurship Journal (BIEJ) is published under licensed of a CC BY-SA Creative Commons

Attribution-ShareAlike 4.0 International License.
e-ISSN : 2684-8945
DOI: https://doi.org/ 10.35899/biej.v6il. 932

Volume 6 No.1 2024

mainly concentrated on business growth, potential
venture, new product innovation, new venture ideas,
potential new venture ideas, entrepreneurial journey,
entrepreneurs gather, tacit knowledge, explicit
knowledge, potential entrepreneurs, micro-business
owners, business companies, business organizations,
and new opportunities [13] [14][15].
Table 5. Hypothesis Testing of H2

S T- P-
T wva val
D Ilu wue
Hypothesi E e s R-
S LV square
H Internal 0 0. 2. 0. 0.137
2 Locus of . 1 92 00
Control > 3 2 3 2
Entreprene 7 7
urial 1
Intention

Source: [35]
4.5 Hypothesis Testing of H3

The third analysis was conducted to latent
variable correlation describe on outer model testing
start business and create a company can develop a
construct of entrepreneurial intention. Business
organization can develop a construct of opportunity
recognition. The fourth analysis was conducted to
determine the effect of entrepreneurial intention
influence on opportunity recognition, indicated by R?
value of 0.380 or 38.0%. The third analysis was
conducted to determine whether entrepreneurial
intention affected opportunity recognition. In this
study, the central hypothesis that was tested was H3.
The significance of P-value 0.000 < 0.05 means that
H3 describe in Table 6. Was accepted and widely
applied outside the research focus.

This study’s result align with the previous
study that stated entrepreneurial intention was
positively and significantly infuenced by opportunity
recognition [6]. This study examined the impacts of
entrepreneurial intention on opportunity recognition
Indonesian society. At least, individuals from who
occupation as agriculture’s entrepreneurs.

There are several theoritical ans managerial
implications of this study. Based on the research
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model, this study expanded our understanding and
academic perspectives of opportunity recognition by
verifying the agriculture’s entrepreneur. Previous
studies have mainly concentrated on growth bisnis,
potential venture, new product innovation, new
venture ideas, potential new venture ideas,
entrepreneurial journey, entrepreneurs gather, tacit
knowledge, explicit knowledge, potential
entrepreneurs, micro-business owners, business
companies, business organizations, dan peluang baru
[13] [14][15].

Table 6. Hypothesis Testing of H3

S T- P-

T wval va

D wue Ilu R-

E es squ
Hypothesis &V are

H3 Entrepreneur 0. 0. 6.0 0. 03

ial Intention- 2 0 72 0 80
> 2 9 0
Opportunity 8 2 0

Recognition

Source: [35]

V. CONCLUSION

Based on the data obtained, namely internal
locus of control has an influence on opportunity
recognition through entrepreneurial intention, internal
locus of control also has a direct influence on
entrepreneurial  intention, and  entrepreneurial
intention has an influence on opportunity recognition.
This shows that internal locus of control as a form of
control of agricultural entrepreneurs in developing a
business. Entrepreneurial intention is the motivation
of agricultural entrepreneurs to build a business in the
future. With internal locus of control and
entrepreneurial intention, agricultural entrepreneurs
have the ability to analyze potential business
opportunities. However, there are still challenges in
data collection such as respondents who are not
careful in filling out the required questionnaires
causing difficulty in finding or incomplete, inaccurate
data, and causing errors in data collection,
interpretation, or analysis can lead to incorrect results.
Errors in the measurement process reduce the validity
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of the research results. Not all research results are as
expected, results that are not in accordance with
expectations can be a challenge in compiling research
and require perseverance in completing them.
Changes in environmental conditions or unexpected
situations during the research can affect the validity
of the results.
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