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Abstract- This study examines the impact of digital literacy and e-commerce experience on students’ digital entrepreneurship intention.
Digital literacy is important in the digital technology era and e-commerce experience also play a role in shaping the view of the digital
business world. This study aims to explore the relationship between digital literacy, e-commerce experience, and students’ digital
entrepreneurial intention. Through this study, it is expected that the important factors that influence the digital entrepreneurship
intention among students will be revealed, as well as the importance of digital understanding in the context of today's business. The
population in this study are students at Garut University. This type of research is quantitative research with non-experimental / survey
research type. The sample used in this study were 359 respondents who were distributed to respondents using a questionnaire directly and
through Google Form media then processed using SPSS Statistics 26 using a simple purposive sampling technique. The analytical tool
used in this study is multiple linear regression, data quality test, coefficient of determination, and hypothesis test. The purpose of this
study is to determine whether there is an influence of Digital Literacy and E-commerce on Students’ Digital Entrepreneurship Interest at
Garut University. The results of the study state that the Digital Literacy Variable has a positive and significant effect of 46.7% on Digital
Entrepreneurship Interest. The E-commerce Variable has a positive and significant effect of 40.8% on Digital Entrepreneurship Interest.
The Digital Literacy and E-commerce Variables together have a positive and significant effect of 49.1% on Digital Entrepreneurship
Interest, while the remaining 50.9% is influenced by other variables not mentioned in this research model. These findings affirm the
crucial role of digital competencies and online commercial experience in fostering entrepreneurial aspirations among university students
in the digital era.

keywords: digital literacy, e-commerce, interest in digital entrepreneurship.

I. INTRODUCTION Even though the young generation of Indonesia is

The wave of the Industrial Revolution 4.0 has
brought fundamental changes to various global life
systems. This is marked by the increasing
development of creativity and innovation through the
utilization of information technology, which
ultimately disrupts multiple aspects of global life,
including competition in the economic sector. The era
of the Industrial Revolution 4.0 further emphasizes
that entrepreneurship development is a strategic issue
requiring serious attention, particularly in formulating
conducive policies to support the vision of an
advanced Indonesia. In this context, the main focus of
this research is to examine how digital literacy and e-
commerce experience influence students' interest in
digital entrepreneurship, as these competencies are
essential to nurturing innovative and competitive
young entrepreneurs in the digital age [1] .

Entrepreneur has become attention important in
economy of a country, one of the fundamental
problems facing Indonesia is the low number of
entrepreneurs.  The number entrepreneur  or
Indonesian entrepreneurs are considered to be still
minimal when compared to other countries in Asia [2]

believed to be the foundation of future entrepreneurs
with the strengthening of digitalization.

The younger generation itself is still a little bit
choosing to become entrepreneurs. This is proven by
data from the Central Statistics Agency, in August
2021, the percentage of the workforce in Indonesia
who chose to become laborers/employees/staff was
52.7%, who chose to become freelancers (freelance)
as big as 9.74%, Which choose become Work together
families amounted to 13.22%, while those who chose
to become entrepreneurs amounted to 24.33% [3] .
Given the still low interest in entrepreneurship among
the younger generation, this requires an increase in
entrepreneurship, especially among the younger
generation, to continue to live independently and be
able to improve their quality of life, so that it can help
improve the country's economy.

Digitalization has give Lots impact positive for
world businessman, among others are promotion, job
creation, increasing productivity in social and
economic aspects [4] . Digital entrepreneurship is a
phenomenon that has great opportunities in the future
and this is an opportunity for entrepreneurs to plan
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marketing strategies by utilizing existing technology
to take advantage of as many market opportunities as
possible [5] .

Young generation moment This capable access
media digital, However Not yet can utilize the
potential of these skills to develop themselves. If we
look back, there are still many young people who do
not utilize digital technology facilities or do not even
know how to use them to earn income. If people,
especially the younger generation, understand and
master digital literacy, they will be able to utilize this
potential for entrepreneurship and develop themselves
[6] .

In Indonesia, the government is actively making
various breakthroughs to raise entrepreneurial
intentions, one of the efforts to develop
entrepreneurship and increase the number of
entrepreneurs in Indonesia is through
entrepreneurship education. This is done to develop
an entrepreneurial spirit in circles student And equip
they with knowledge and skills needed to start and
manage a business [7] . With the entrepreneurship
course, it is hoped that students can gain a better
understanding of business processes, innovation,
management, and the challenges associated with
entrepreneurship. These government policies and
programs reflect an awareness of the importance of
encouraging entrepreneurship as an important pillar in
Indonesia's economic development.

The young generation of Indonesia must be
willing to improve their digital literacy, because they
must be able to take an important role in the
development of a digital-based economy. to front.
Ability And superiority digital natives Which owned
young generation must Keep going sharpened so
that the more empowered competition in enter era
society 5.0. The development of the current era of
information technology, the ability to read and write
digitally is very important for society, especially
students, to be able to participate and follow
development world modern. Skill in Digital literacy
can also make it easier for individuals to start
businesses and become entrepreneurs [8] . This factor
also plays a significant role in increasing students'
interest in starting a business.

In the digital business world, the term e-
commerce has become familiar among public general.
E-commerce is A place or means where the process of
trading and exchanging products is carried out via a
computer network. In this digital era, technological
developments can provide opportunities to increase
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business through e-commerce and create new digital-
based jobs.

By mastering knowledge and skills, it is
expected that students can feel more confident and
interested in running a business. This is expected to
be an opportunity for students to take advantage of
technological advances and their knowledge in the
field of information to start a new business.

Il. LITERATURE REVIEW
2.1 Understanding Entrepreneurship

Entrepreneurship comes from the word
"entrepeneurship” in English, and "entrepreneur"
which is the origin of the word comes from French,
namely "entreprende ". Entrepreneurship is the ability
to handle resources in creative and original ways to
add value. A creative and imaginative thinker can
come up with new solutions to problems and identify
opportunities. Through the methods, processes,
goods, and services created, entrepreneurs can create
new added value [9] .

Entrepreneurs are individuals who dare to take
risks by opening businesses on opportunities. Which
here is a businessman marked with courage and
independence in take action in develop business in
middle uncertainty and risk. In addition, an
entrepreneur also has the ability to identify,
maximize, and create  profitable  business
opportunities [10] .

Based on description in on, can concluded
entrepreneurship refer to on a person's ability to
manage resources creatively and innovatively to
create added value, by daring to take risks on
available opportunities, and having the ability to seek,
utilize, and create opportunity business Which
profitable. A entrepreneur can also find solutions to
new problems and opportunities by thinking
creatively and innovatively.

Entrepreneurship is widely recognized as a
critical driver of innovation, economic growth, and
job creation. It involves the identification, evaluation,
and exploitation of opportunities to introduce new
goods or services, enter new markets, or create new
organizational forms. One of the foundational
frameworks for understanding entrepreneurship is
Schumpeter’s Theory of Innovation (1934), which
emphasizes the entrepreneur as an innovator who
disrupts equilibrium through creative destruction.
Complementing  this, Kirzner’s Theory of
Entrepreneurial  Alertness (1973) highlights the
entrepreneur’s  ability to recognize previously
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unnoticed opportunities. Moreover, Effectuation
Theory [11] offers a contemporary perspective,
describing how entrepreneurs start with available
means and co-create opportunities through iterative
and adaptive processes. These grand theories
collectively underscore entrepreneurship not merely
as a set of business activities, but as a mindset and
dynamic process that reshapes economies and
societies. Recent research has continued to expand on
these  views by integrating  psychological,
sociological, and institutional perspectives to deepen
our understanding of entrepreneurial behavior.

2.2 Entrepreneurship Digital

Digital entrepreneurship is an entrepreneurial
activity supported by the use of technology. This term
also refers to the development of innovation and
creativity in an organization. Digital entrepreneurship
carries the responsibility of design and
implementation. And produces sales value through
the production process and development of economic
activities. This process is carried out through the use
of various technologies and products supported by
technology, namely Information and Communication
Technology (ICT) [11] .

Entrepreneurship digital Also as a form of
product, distribution and workplace that are all digital
in entrepreneurial efforts. In other words, all forms of
entrepreneurship utilize digital transformation in
business, the changes that occur lie in active efforts in
business activities that are interconnected with people
who already have the ability in the digital world.

Digital entrepreneurship refers to entrepreneurial
activities that are enabled or driven by digital
technologies, such as social media, e-commerce,
cloud computing, mobile apps, and data analytics.
Unlike traditional entrepreneurship, digital
entrepreneurship leverages digital infrastructure to
reduce entry barriers, scale rapidly, and innovate
business models. The Digital Entrepreneurship
Framework [13] highlights the transformation of
entrepreneurial processes through digital artifacts,
platforms, and infrastructure. In line with this,
Dynamic Capabilities Theory [14] offers insight into
how entrepreneurs develop, integrate, and reconfigure
internal and external competencies to address rapidly
changing digital environments. Recent studies also
emphasize how platform-based ecosystems and
digital affordances empower entrepreneurs to co-
create value and adapt in real time [15] These
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theoretical perspectives demonstrate that digital
entrepreneurship is not merely about technology use,
but about rethinking how opportunities are identified,
value is created, and markets are disrupted in a
digitally mediated economy.

2.3 Interest Digital Entrepreneurship

Interest in entrepreneurship is a desire
that drives someone to create a business, and then
manage it, bear the risks, and develop the
business [12] . Interest in digital entrepreneurship
is A desire, flavor interest as well as readiness
individual to work hard for fulfil need in his life
with method building entrepreneurship in this
case the form of products, distribution and
workplaces which are all digital. In this digital
era, a person will try to fulfill his life needs by
participating and getting involved in world
businessman digital due to the existence of the
drive within oneself to be able to continue to
compete in the current era [13] .

In era digital Which advanced Nowadays,
interest in digital entrepreneurship is becoming
increasingly important because individuals feel
compelled to participate in the world of digital
entrepreneurship in order to stay competitive and
adapt to the times. In conclusion, interest in
digital entrepreneurship is an individual's desire
to utilize digital technology as means For create
And develop business. Interest This encompasses
the desire to innovate, adapt to digital trends, and
take an active role in the ever-growing digital
entrepreneurial ecosystem.

Interest in digital entrepreneurship has gained
considerable traction in recent years, especially
among Yyounger generations familiar with digital
technologies. This interest is often driven by the
perceived accessibility and scalability of digital
ventures. According to the Theory of Planned
Behavior [18], intention which is the most immediate
predictor of behavior is influenced by attitude,
subjective norms, and perceived behavioral control.
In digital contexts, perceived ease of use and digital
self-efficacy play a critical role in shaping
entrepreneurial interest. Furthermore, Technology
Acceptance Model [19]contributes to understanding
how digital tools and platforms influence an
individual’s motivation and readiness to pursue
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entrepreneurial initiatives online. Recent empirical
studies [20] have found that digital literacy, digital
platform exposure, and social media familiarity
significantly correlate with students' interest in
starting digital businesses. These findings underscore
that interest in digital entrepreneurship is shaped not
only by personal traits and environmental factors but
also by the digital skills and confidence individuals
possess in navigating the online business landscape.
2.4 Understanding E- commerce

Electronic commerce (e-commerce) is a part of
electronic commerce. E-commerce is a business
process that enables the buying and selling of
products online as well as various other electronic
business processes [14] . E-commerce, often known
as e-commerce is the act of transacting business via
computer networks, especially the Internet and
external networks. others. This covers delivery
service on line, sale, purchasing, and distribution. As
e-commerce technology advances, it can also
encompass a variety of commercial activities such as
marketing, advertising, public relations, payments,
and delivery schedules [15] .

According to another view, e-commerce is an
electronic business across the world's business
networks, covering the entire process of marketing,
sales, delivery, service, And payment for customer
And development, not only buying and selling online.
E-commerce systems rely on internet resources and
other information technologies [16] .

E-commerce has fundamentally transformed the
way business is conducted, enabling transactions over
digital platforms without the constraints of time and
geography. The rise of e-commerce is underpinned by
the Technology Acceptance Model (TAM) [19],
which explains users’ adoption of digital platforms
based on perceived usefulness and ease of use.
Additionally, Diffusion of Innovations Theory [24]
offers insight into how e-commerce innovations
spread among individuals and organizations,
influenced by factors such as relative advantage,
compatibility, and complexity. In the context of
entrepreneurship, e-commerce reduces entry barriers
and offers scalable market access, which has led to
the proliferation of small and medium enterprises
operating entirely online. Recent studies [25]
emphasize that consumer trust, digital literacy, and
mobile accessibility are key enablers of successful e-
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commerce ventures. As digital infrastructure
continues to evolve, e-commerce remains a dynamic
field that reflects the intersection of technology,
business innovation, and consumer behavior.

I11. RESEARCH METHODS

Design study is A design Which made into as
guidelines in conducting research. The purpose of
research design is to provide systematic and
structured guidelines for researchers in conducting
their research. Research design designs a way to
collect, measure, and analyze data based on the
research questions to be studied [17] .

Population refers to all individuals in a particular
group, phenomenon, or subject that interests
researchers to study [27]. The selected population is
students registered at Garut University who have
taken entrepreneurship courses. The sampling
technique used in this study is non-probability with
purposive sampling technique. Purposive sampling is
method withdrawal sample Where Respondents were
selected according to criteria previously determined
by the researcher [18] .

Questionnaires are considered to be an effective
method in data collection. in amount big. Method
collection data used in study This is questionnaire
closed Which request respondents to mark the answer
choices that best match their characteristics using a
cross (¥) or a check mark (V). Data analysis is the
process of classifying a series of data into category,
pattern, And unit description fundamentals. So that
incident Which observed to have social, academic,
and scientific value, a series of actions known as data
analysis must be carried out to explore, classify,
organize, interpret, And validate data.

IV. RESULT AND DISCUSSION
This study was conducted on students at Garut
University with a total of 359 students from various
study programs. The variables in this study are the
Digital Literacy variable as the independent variable
(X1), the E-commerce variable as the independent
variable (X2) and the Interest in Digital
Entrepreneurship as the dependent variable (Y). To
determine the condition of the variables to be studied,
a descriptive analysis was carried out, namely an
analysis by describing or depicting the data that has
been collected as it is. In this study, the researcher
used a continuous line to know how much big the

level of strength of the variable being studied.
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Digital Literacy Variable with internet search
indicator represented by 3 question items above, it
can be seen that the statement representing the digital
literacy variable in the internet search indicator
obtained the highest score with a total score of 1622
in the item with the statement "I use the internet as
my daily source of information”, then the score value
obtained will be presented in a continuum line as
follows:

Table 1. Literacy Digital Indicator Search on the

Internet
Very Low |Enough Tall Very Tall
Low
359 647 944 1221
1662

Based on the continuous line above, it can be
explained that the search indicator in Internet to
obtain score of 1662, this shows that the level of
strength of the digital literacy variable based on
internet search indicators is included in the very high
category.

Table 2. Results Test Heteroscedasticity

Standar
) o dized
Unstandardized Coefficients Coe
ffici ¢ Sig.
ents
Model B Std Beta
Err
or
T (Cons :
tant) 11,30 1,890 5,98 000
4 0
Liter 670 .038 .638 17,6 .00
79 0

ac
Di)éit
al

Source: Processing Data (Spss, 2024)

Based on the table above, it can be concluded
that the sig value of the digital literacy variable
(0.582) and e-commerce (0.290) is greater than 0.05.
So it can be concluded that there is no
heteroscedasticity symptom. So it can be concluded
that the multiple linear regression model has met the
heteroscedasticity assumption.

Busmess Innovation and Entrepreneurship Journal (BIEJ) is published under licensed of a CC BY-SA Creative Commons

Attribution-ShareAlike 4.0 International License.
e-ISSN : 2684-8945
DOI: https://doi.org/ 10.35899/biej.v6i 2. 924

Volume 6 No. 2 2024

Table 3. Coefficient Regression Literacy Digital
To Interest Digital Entrepreneurship

Unstandardized Coefficienc ients Stgggar
el Ermor jents
Beta

1 (Consta 1,731 1.110 1,560 120
nt)
Literacy .020 .036 .048 551 .582
Digital
E- .036 .034 .092 1,060 .290
commer
ce

Source: Researcher, 2024

Based on results processing data show that is
results test t (partial) show that mark significance The
influence of Digital Literacy (X1) on Interest in
Digital Entrepreneurship (X2) is 0.000 < 0.05 And
mark t count 17,979 > t value table 1,967 so HO
rejected and H1 is accepted. This means that there is a
significant influence of digital literacy on interest in
digital entrepreneurship.

Table 4. Model Summary
Adjuste Std. Error of

Model R R. dR the
Squ Square Estimated
are

1 .683 465 5,677

Source: Researcher, 2024

The second analysis was conducted to
determine the level of relationship between
literacy digital with interest entrepreneurship
digital stated with mark R is 0.683. Meanwhile,
the R2 value ° 0.467 is stated as the coefficient
of determination, which means that students'
interest in digital entrepreneurship is influenced
by digital literacy by 46.7%, while 53.3%
influenced by independent variable other which
not mentioned in this study.

Based on the results of the study, it shows
that there is a positive influence of e-commerce on
the interest in digital entrepreneurship of students at
Garut University. Based on the results of partial
calculations of the influence of e-commerce on the
interest in digital entrepreneurship, the regression
coefficient value is 0.234. The regression coefficient
has a positive value and a significant value of sig.
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<0.05, then it can be concluded, the more tall e-
commerce used then the level of interest in digital
entrepreneurship among students will also increase.

This also applies to the opposite, namely if
the use of e-commerce is low, the level of interest in
digital entrepreneurship is also low. The level of e-
commerce with interest entrepreneurship digital
stated with mark R as big as 0.639. Meanwhile, the **
value of 0.408 is stated as the coefficient of
determination which has meaning that interest
entrepreneurship digital student influenced by e-
commerce by 40.8%. While 59.2% is influenced by
other independent variables not mentioned in this
study.

This is supported by research conducted by
[19] , where interest in entrepreneurship is positively
and significantly influenced by e-commerce. Matter
This show that adoption e-commerce No only
facilitate business transactions, but also positively
influence individual interest in getting involved in
the world of digital entrepreneurship. This
strengthens the understanding that a positive view of
e-commerce has a positive impact. more in in to
form aspiration entrepreneurship digital student.

Results This strengthen draft that e-commerce
is not only a transaction tool, but also a driving
factor Which in a way real influence individual
interest in running a digital business. The
congruence between these findings and students'
positive views of e-commerce in the descriptive
analysis adds to the belief that e-commerce adoption
plays a central role in shaping digital
entrepreneurship interests across contexts.

Digital literacy and the use of e-commerce
have an important role in shaping the interest in
digital entrepreneurship among students. This is
supported by research conducted by [20] which
shows that there is a significant influence between
digital literacy and the use of e-commerce on the
interest in digital entrepreneurship. This shows that
student Which own understanding about digital
technology and are able to utilize e-commerce
platforms tend to be more interested For operate
business digital. With thus, literacy digital and
utilization e-commerce No only is skills technical
alone, but also important factors that form the
foundation for students to explore business
opportunities in the digital era.

V. CONCLUSION AND SUGGESTIONS
This study examines or analyzes the influence of
digital literacy and e-commerce on the interest in
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digital entrepreneurship among students at Garut
University. Students are one of those who will play an
important role in driving and developing the digital
entrepreneurship sector and contributing to economic
growth. This study shows that students in
University Garut own understanding Which Good
about digital literacy, with referring to on
indicators variable literacy digital such as internet
searching, hypertext  navigation,  content
evaluation, and compilation of knowledge and
information, students tend to have a strong
interest in entrepreneurship in the digital field. Of
the four indicators of digital literacy variables,
search in Internet own mark which most tall in
This research means that students at Garut
University actively use the internet as a source
the information. Matter this show that student
have the ability to access and evaluate
information effectively via the internet.
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