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Abstract-The crucial role of the environment in determining business opportunities, especially in the context of micro, small, and medium
enterprises (MSMESs). Business development in this modern era does not only depend on internal strength, but also on the ability to adapt
and innovate with the environment. The purpose of this study is to identify how perceptions of security in the surrounding environment
influence community engagement and social cohesion. The research method used is a case study in qualitative research, data collection
techniques using observation, interviews and documentation studies through data triangulation, data analysis techniques using reduction,
data presentation, verification and conclusions. The research results identified that a positive social environment can encourage students
to take the risks necessary to start and develop their businesses. Therefore, the role of the social environment in forming the FnB
business is greatly influenced by the potential and opportunities in the environment, this can encourage the formation of students'

abilities in seeing opportunities in the environment.
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I. INTRODUCTION

The environment plays a crucial role in
determining business opportunities, especially in the
context of micro, small and medium enterprises
(MSMEs). From the perspective of internal and
external environment, mastery of these two aspects
can improve the adaptability and competitiveness of
MSMEs. Business owners must have a strong
understanding of the internal environment to build a
strong foundation and master the external
environment to create sustainable development
opportunities [1] . Without such mastery, the business
development process can be hampered.

In a broader framework, strategic planning
and environmental analysis are essential to address
the complexities faced by businesses. [2] shows that
strategic planning can be an effective mediator in
dealing with the influence of environmental
complexity on business performance. On the other
hand, the implementation of strategic management
and proper business environment analysis has a
positive influence on MSME performance, showing
the importance of structured planning and
environmental monitoring in achieving business goals

[3].

External factors such as environmental
dynamics are also determining factors in the
performance of MSMEs. Research by Sukirman and
Afifi noted that understanding entrepreneurship and
training can help individuals to increase business

productivity, emphasizing the need for innovation in
response to the needs of a changing environment [4] .
Another study by Basuki et al. showed how training
and creativity can help individuals, including those
from orphanage backgrounds, to open up independent
business opportunities [5] . This reflects that
creativity and innovation emerge in response to the
limitations faced by individuals in their environment.

Other factors such as accessibility,
infrastructure, and marketing strategies are also
important. The significant influence of the business
environment on the marketing strategy of the retail
sector indicates that the evolution of the business
environment requires an innovative marketing
approach to remain competitive in the market [6] . In
addition, innovation is one of the keys to business
success amidst increasingly tight competition [7] .
This shows that business development in this modern
era does not only depend on internal strength, but also
on the ability to adapt and innovate with the
environment.

Overall, it can be concluded that the
environment, both internal and external, has a
significant impact on business opportunities. A solid
strategy and understanding of the environment can
increase the potential for business success, especially
in the context of MSMEs.
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Table 1. Data on Business Fields of FKWU UNIGA

Students
Student Business Fields Amount
Food and Beverage 124
Services 67

Source : [8]

Based on the data above, it can be seen that
from several business fields run by students,
especially students at the UNIGA Faculty of
Entrepreneurship. From these data, it can be seen that
businesses in the FnB (food and beverage) sector are
the most widely run business fields by students,
followed by the service sector. This illustrates how
the phenomenon of Fkwu Uniga students tends to
choose to become entrepreneurs in the FnB sector.
This makes research on this phenomenon necessary to
be carried out to find out the causes of why this
phenomenon occurs.

Il. LITERATURE REVIEW

2.1 Social Environment

The social environment can be understood from
several perspectives that explain the importance of
social interaction in the context of community life.
First, the social environment includes factors such as
infrastructure, economy, culture, social, and politics
that contribute to entrepreneurial activities. This is
supported by research showing that the social
environment can facilitate entrepreneurial activities in
society [9] . Furthermore, research shows that the
quality of the campus environment influences
students' social awareness, indicating that the type
and condition of the social environment can shape
individual social behavior within the educational
community [10] . In addition, the concept of social
inclusion from an Islamic perspective shows the
importance of solidarity and justice in building a
healthy social environment, where these values
contribute to improving the welfare of society
holistically, as expressed in research exploring
Islamic concepts that support social inclusion [11] .

Thus, the social environment is not only limited
to physical location, but also reflects the interactions,
policies, and values that exist in society. Social
environmental indicators were identified through
several recent studies that provide insights into
methods and metrics for assessing sustainability in a
social context. First, indicators related to social
networks, which include elements such as community
capability and social support, are crucial for
evaluating mental health and well-being in
communities [12] . Second, the aspect of
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environmental safety as an important indicator of
social sustainability, shows that perceptions of safety
in the surrounding environment influence community
engagement and social cohesion [13] . Third, the link
between economic status and community health,
which can be assessed through indicators such as
unemployment ratio and per capita income, has a
significant impact on social structure as well as the
mental health of individuals in a community [14] .
Finally, the presence of green spaces and access to
public areas contribute to positive social interactions
and ultimately improve the quality of life of residents
[15] . All these indicators show the importance of a
multidimensional approach in  assessing and
managing the social environment to achieve
sustainability.
2.2 Business Decisions

Business decisions can be understood through
several perspectives drawn from recent literature.
First, business decisions are strategic processes that
involve the application of management information
systems (MIS) to support corporate actions and
operations, where MIS assists in decision-making by
providing relevant data and in-depth analysis [16] .
Second, business decisions can be strengthened
through strategic mapping that directs concrete steps
in responding to market dynamics and creating
competitive advantages, showing how a strategic
approach can be an important foundation in decision-
making [17] . Third, the use of business intelligence
capable of analyzing big data is key in decision-
making, especially in identifying and understanding
market patterns and trends that can help management
in planning effective actions to achieve business goals
[18].

Thus, business decisions involve the integration
of information systems, measurable strategies, and
intelligent data analysis to achieve desired results in a
competitive and dynamic context. In the context of
effective business decision making, several key
indicators have been identified in recent academic
literature. First, financial performance is an important
indicator, which can be seen through metrics such as
return on assets (ROA) which shows the company's
ability to utilize assets to generate profits [19] .
Second, entrepreneurial orientation shows how a
company can identify and explore new opportunities
and deal with risks, which contributes to competitive
advantage [20] . Third, the existence of innovative
marketing strategies is essential in building market
share and improving overall business performance
[21] . Finally, information and data management, as
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demonstrated by the application of technology in
decision analysis, can improve the quality of decision
making as well as the operational effectiveness of the
company [22] . These indicators are interrelated and
can explain how companies can optimize their
performance in a competitive business environment.
2.3 FnB Business

Food and beverage (FnB) businesses can be
defined through three main complementary
perspectives. First, FNB businesses encompass the
culinary industry that focuses on serving food and
beverages to consumers, with the importance of
adapting operational strategies to survive during a
crisis period such as the COVID-19 pandemic, which
demands innovation in marketing and service
management [23] [24] . Second, in the context of
supplier relationships, FnB businesses emphasize the
importance of commitment and loyalty among supply
partners, which increases customer value and
satisfaction, and provides sustainable competitive
advantage [25] [26] . Third, there is an increasing use
of technology such as social media to build trust and
credibility among consumers, indicating that effective
interactions can create  mutually  beneficial
relationships with customers [27] .

The combination of these three aspects, the
FnB industry strives to not only survive but also
thrive in a dynamic and complex business
environment. In the food and beverage (FnB)
industry, there are several important indicators that
can be used to evaluate business performance and
success. First, service quality is a very important
indicator, where dimensions such as empathy,
assurance, accuracy, and quality of results can affect
business commitment and customer satisfaction [28] .
In addition, financial performance, including
profitability ratios such as net profit margin, is
crucial, as it is directly related to company value and
growth potential [29] . In addition, the adoption of
technology and sustainability initiatives are
increasingly important indicators, where companies
that implement technological efficiency and
sustainable  business  practices show  better
performance in the market [30] [31] . Finally,
understanding and implementing hygiene and
sanitation standards are vital components to
maintaining product quality and food safety, which
are important indicators for consumers in choosing
FnB products [32] .
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I11. RESEARCH METHODS

The case study research method is an approach
that is widely used to investigate social phenomena
in real-life contexts. In this context, case studies
allow researchers to conduct in-depth and
comprehensive analysis of specific situations, so that
they can produce richer and more contextual insights
[33] , [34] . In case studies, one of the important
stages is selecting the right and relevant case to be
studied. The selection of cases must be based on
certain criteria that can provide in-depth information
about the phenomenon to be studied. For example, in
the context of education, selecting students or groups
of students with different social backgrounds can
provide a better understanding of differences in
behavior and decision making in the context of
entrepreneurship [35] , [36] .

Data in case study research is usually obtained
from various sources, including interviews,
observations, and documents. The use of
triangulation methods is highly recommended to
ensure the validity and reliability of the data
collected. [37] . Data processing and analysis is the
next important step in this research. Qualitative
approaches are often used to identify key themes
from the data that has been collected. The social and
cultural context surrounding the data, as these factors
can greatly influence the results of the study. [38] .

IV. RESULT AND DISCUSSION

The results and discussion of the case study
research method are crucial aspects in understanding
how certain phenomena manifest in real contexts. In
this study, several relevant studies have shown how
case studies are used to evaluate certain programs or
interventions, as well as the results obtained. It is
important to explore how the social environment
influences students' decisions in entering the world of
food and beverage (FNB) business. The results of the
case study analysis from interviews that have been
conducted on informants through 6 questions given
to student representatives. According to (PR, 2025)
"the supporting factor for starting a business in the
Food and Beverage (FnB) sector is because of the
level of ease in selling its products". In line with the
statement from (DY, 2025) "supporting factors for
starting a business include the basic knowledge and
support from the family for FnB-based businesses".

Understanding of these aspects can be obtained
through analysis of various factors in the social
environment, where support from family, peers, and
community experience is very influential [39] . The
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social environment has a significant influence on
students' interest in entrepreneurship, with a
supportive social environment that can increase
students' interest in entering the world of
entrepreneurship. This result is in line with the view
of (NS, 2025) “the driving factor of FnB business is
social support in business decision making” . In
addition, it is also identified from the statement (SA,
2025) "the main factors that support the F&B
business, external factors also influence market
understanding and research, provide valuable input,
and important social support for".

The social environment, consisting of factors
such as family, peers, and social media, influences an
individual's intention and decision to start a business.
Research shows that there is a significant relationship
between social support and business decisions taken
by individuals, including students, in the context of
the FnB industry . In line with the statement from
(MF, 2025) "the main factors that influence FnB
businesses are in demand by students today, as a
form of effort to gain experience in the business field,
before doing business in a universal aspect" .

Innovation in product services has a significant
impact on the sustainability of small businesses in the
food and beverage sector [40] . Students involved in
this business need to consider social environmental
factors such as support from friends and family,
which can increase their competitiveness in the
market. According to (RH, 2025) "the main factor
that influences the FnB business in the surrounding
area is because it is seen from the opportunity factor
and also to start an FnB business that is more widely
available and in demand by consumers". A positive
social environment can encourage students to take
the risks necessary to start and grow their businesses.
In line with the statement from (AG, 2025) "the
factor of high interest in FnB business is because of
the broad and potential market as the main element
that supports business success" .

Community needs can also influence students'
decisions to do business in the FNB sector. Corporate
Social Responsibility (CSR) is an important element
that must be considered by business actors in this
sector, where many consumers currently prefer
products from companies that demonstrate high
social responsibility [41] . In line with the statement
from (IP, 2025) "the main factor that influences the
FnB business, because with the support of many
friends around them, it makes them brave enough to
start a business”. Given this context, students
considering entering the FNB sector need to
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understand the existing social dynamics and leverage
social media to build a positive image and target
more socially conscious consumers. Furthermore,
according to (AF, 2025), "the main factors that
influence the running of a business in the FnB sector
are identified from the large opportunities and
potential in the business and looking at the broad
market" . The importance of understanding the
various factors that can influence success in the FnB
industry.

This study identified several factors that
contribute to decision making, including social
pressure from peers, family influence, and the use of
social media. Based on this context, pressure to
comply with group norms can influence individuals
in making decisions that are in line with what is
considered acceptable or expected by their social
environment.

Thus, from the results of the analysis of
informant interview data, the social environment
plays a role in supporting the FnB business. In
addition, internal and external factors in viewing the
market and the breadth of opportunities and potential
that exist, of course, can support the running of the
FnB business that is in demand by every element of
students or the general public.

V. CONCLUSION AND SUGGESTION

Based on the results of the research that has been
carried out by identifying various informants, it was
found that the role of the social environment on the
FnB business. In addition to environmental factors in
internal and external aspects can influence interests,
opportunities and wider potential in the FnB business.
Given the era of a consumer society that emphasizes
more on the aspect of primary needs that are
consumptive, this requires every element of society to
be more oriented towards the FnB business. As for
suggestions for further researchers, the role of the
social environment can be identified very broadly
from various factors that can support each other from
the sustainability of a very broad business in the
surrounding environment, with supporting elements
of the rapidly growing FnB business .

VI. REFERENCE
[1] I. Artaya, M. Kamisutara, and I. Arimbawa,
“Improving the ability to adapt to internal and
external environments in supporting the
improvement of micro-business management
in Sidoarjo Regency,” J. lIm. Tata Sejuta Stia
Mataram , vol. 10, no. 1, pp. 1-16, 2024, doi:

208



http://ejournals.fkwu.uniga.ac.id/index.php/BIEJ
https://creativecommons.org/licenses/by-sa/4.0/
https://creativecommons.org/licenses/by-sa/4.0/

[2]

[3]

[4]

[5]

[6]

[7]

[8]
[9]

Business Innovation and Entrepreneurship Journal

(BI\.J

10.32666/tatasejuta.v10i1.612.

T. Rini, E. Fakdawer, and R. Tumana, “The
role of strategic planning in mediating the
influence of environmental complexity on the
performance of medium-sized businesses in

Sorong Regency,”
Jurnalfairakuntansiunimuda , vol. 2, no. 1, pp.
70-83, 2022, doi:

10.36232/jurnalfairakuntansiunimuda.v2i1.30

12.

D. Putri and N. Herawati, “The effect of
strategic management implementation,
business environment analysis, and financial
recording on the performance of MSMEs in
Klungkung District,” J. llm. Account. And
Humanika , vol. 13, no. 3, pp. 388-396, 2023,
doi: 10.23887/jiah.v13i3.63802.

S. Sukirman and Z. Afifi, “The influence of
entrepreneurial understanding, entrepreneurial
training, and entrepreneurial interest in efforts
to increase business productivity,” Focus
(Madison). , vol. 2, no. 2, pp. 61-71, 2021,
doi: 10.37010/fcs.v2i2.331.

B. Basuki, R. Widyanti, and M. Zainul,
“Increasing innovation through individual
creativity at the Putri Harapan lbu orphanage,
Banjarmasin,” Ciastech , vol. 6, no. 1, p. 92,
2023, doi: 10.31328/ciastech.v6i1.5310.

D. Butarbutar and A. Lisdayanti, “The
influence of the business environment on the
marketing strategy of the minimarket retail
industry in Bandung City,” Innovation , vol. 7,
no. 1, p. 16, 2020, doi:
10.32493/inovasi.v7il.p16-23.5441.

B. Sandityo and M. Muafi, “The effect of
entrepreneurial orientation and innovation on
the performance of culinary SMEs: the
mediating role of competitive advantage,”

Value J. Manaj. And Account. , vol. 18, no. 3,
pp. 937-950, 2024, doi:
10.32534/jv.v18i3.5072.

AF UNIGA, “FKWU UNIGA Student

Business Data,” 2025.

S. Halizah Darmawan, D., & Mardikaningsih,
R., “The influence of internal locus of control,
independence, productive behavior,
entrepreneurship  education, and  social
environment on entrepreneurial intention,” Tin
Terap. Inform. Nusant. , vol. 4, no. 1, pp. 9-
19, 2023, doi: 10.47065/tin.v4i1.4188.

S. Mabruroh S, S., C, R., & Nuruzzaman, H.,
“The influence of the Ganesha campus

Busmess Innovation and Entrepreneurship Journal (BIEJ) is published under licensed of a CC BY-SA Creative Commons

Attribution-ShareAlike 4.0 International License.

e- ISSN : 2684-8945
DOI: https://doi.org/ 10.35899/biej.v6i3.956

[11]

[12]

[13]

[14]

[15

[16]

[17]

[18]

[19]

Volume 6 No.3 2024

environment and Jatinangor campus on
students' social awareness,” J. Din. Sos.
Budaya , vol. 25, no. 1, pp. 347-350, 2023,
doi: 10.26623/jdsh.v25i1.4516.

S. Faoziyah, “Social inclusion in an Islamic
perspective: improving social welfare for all,”
Acceleration J. Ilm. Nas. , vol. 5, no. 1, pp.
47-56, 2023, doi: 10.54783/jin.v5i1.677.

M. Hassan Tedong, P., Khir, A., Shari, Z.,
Ponrahono, Z., & Sharifudin, M., "Exploring
the influence of social environments on
wellbeing in urban communities: a literature
review and key indicators for future research,"
Int. J. Acad. Res. Bus. Soc. Sci. , vol. 13, no.
18, 2023, doi: 10.6007/ijarbss/v13-i18/19979.

M. Marzbali Abdullah, A., Tilaki, M., &
Safizadeh, M., "Moving the 2030 agenda
ahead: exploring the role of multiple mediators
toward perceived environment and social
sustainability in residential neighbourhoods,"
Land , vol. 10, no. 10, p. 1079, 2021, doi:
10.3390/1and10101079.

S. Hu Tsai, Y., Li, D., Hsu, W., & Huang, N.,
“Social-economic environments and
depressive symptoms in community-dwelling
adults: a multi-level analysis for two
nationwide datasets in Taiwan,” Int. J
Environ. Res. Public Health , vol. 18, no. 14,
p. 7487, 2021, doi: 10.3390/ijerph18147487.

] J. Geo-Information , vol. 13, no. 7, p. 262,
2024, doi: 10.3390/ijgi13070262.

D. Balisa Leffia, A., & Shino, Y., “Utilizing
the functions of management information
systems: prospects and challenges in the
business world,” J. Mentari Manaj. Educ. And
Technol. Inf. , vol. 2, no. 2, pp. 123-133,
2024, doi: 10.33050/mentari.v2i2.452.

E. and K. Lativah K., “Implementation of
strategy mapping as a basis for business
decision making at PT Mitra Bussines
Kuningan,” J. Econ. Bus. Ubs , vol. 13, no. 1,
pp. 100-107, 2024, doi:
10.52644/joeb.v13i1.1405.

P. Maharani Fauzi, A., Cahya, A., Dannisya,
M., Rahma, N., & Putri, R., “The role and
function of business intelligence resources,” J.
Multidisciplinary Science , vol. 1, no. 1, pp.
274-286, 2022, doi: 10.38035/jim.v1i1.38.

S. and M. Anwar T., “The effect of corporate
social responsibility, activities, and leverage
on financial performance in Islamic banking
companies listed on the Indonesian Stock

209



http://ejournals.fkwu.uniga.ac.id/index.php/BIEJ
https://creativecommons.org/licenses/by-sa/4.0/
https://creativecommons.org/licenses/by-sa/4.0/

[20]

[21]

[22]

[23]

[24]

[25]

[26]

[27]

Business Innovation and Entrepreneurship Journal

(BI\.J

Exchange in 2021-2022,” J. Account. Business
and Econ. , vol. 10, no. 1, pp. 81-92, 2024,
doi: 10.33197/jabe.vol10.iss1.2024.1929.

R. Sari Alawiyah, N., lza, M., & Munandar,
A., “Systematic literature review (SLR):
performance of MSMEs in Indonesia seen
from internal factors,” J. llm. Univ.
Batanghari Jambi , vol. 23, no. 2, p. 2500,
2023, doi: 10.33087/jiubj.v23i2.4024.

M. Putri Nofrivul, N., Mirawati, M., & Marlin,
K., “The effect of market orientation,
entrepreneurial orientation, and creativity of
marketing strategy intervened by innovation
on business performance in dama group,”
Mabis J. Manaj. Syariah Business , vol. 4, no.
1, p. 17, 2024, doi:
10.31958/mabis.v4i1.12088.

Z. Munawar Herdiana, Y., Putri, N.,, &
Rustiyana, R., “The impact of business
intelligence on the quality of decision
making,” Infotronik J. Technol. Inf. And
Electron. , vol. 6, no. 1, p. 32, 2021, doi:
10.32897/infotronik.2021.6.1.661.

E. and S. Ezizwita T., “The impact of the
Covid-19 pandemic on the culinary business
and adaptation strategies in the new normal
era,” J. Ekon. Dan Bisnis Dharma Andalas ,
vol. 23, no. 1, pp. 51-63, 2021, doi:
10.47233/jebd.v23i1.169.

R. Samonte Mamaclay, A., & Castillo, M.,
“Business strategies employed by food service
industries to survive the impact of covid-19,”
Open J. Bus. Manag. , vol. 10, no. 05, pp.
2442-2460, 2022, doi:
10.4236/0jbm.2022.105123.

H. Jang Jung, H., & Cho, M., “Blockchain
adoption in the food and beverage industry
from a behavioral reasoning perspective:
moderating  roles of  supply chain
partnerships,” J. Hosp. Tour. Technol. , vol.
15, no. 1, pp. 138-155, 2023, doi:
10.1108/jhtt-01-2023-0020.

H. Tseng Shanmugam, M., Magalingam, P.,
Shahbazi, S., & Featherman, M., "Managing
enterprise social media to develop consumer
trust," Br. Food J. , vol. 124, no. 12, pp. 4626—
4643, 2022, doi: 10.1108/bfj-11-2020-0995.
M. Dogan, “The effect of relationship
marketing practices on customer loyalty in the
food service industry: a qualitative study on
senior sales and marketing professionals,” J.
Tour. Gastron. Stud. , 2023, doi:

Busmess Innovation and Entrepreneurship Journal (BIEJ) is published under licensed of a CC BY-SA Creative Commons

Attribution-ShareAlike 4.0 International License.

e- ISSN : 2684-8945
DOI: https://doi.org/ 10.35899/biej.v6i3.956

[28]

[29]

[30]

[31]

[32]

[33]

[34]

[35]

[36]

[37]

[38]

Volume 6 No.3 2024

10.21325/jotags.2023.1254.

Z. Rahim Voon, B., & Mahdi, R., "The impact
of service quality on business commitment in
contract ~ manufacturing  services: an
exploratory study of f&b industry in
Malaysia," Int. J. Bus. Soc. , vol. 21, no. 1, pp.
197-216, 2021, doi: 10.33736/ijbs.3247.2020.
C. Konstantinidis Aggelopoulos, S., Tsiouni,
M., & Rizopoulou, E., “Estimating
competitiveness of Greek food and beverage
industry: a comparison between Greek flour
milling industry and Greek food and beverage
industry,” Euromed J. Bus. , vol. 17, no. 4, pp.
477-487, 2021, doi: 10.1108/emjb-02-2021-
0016.

S. Thanne Ariadi, W., & Rerung, A., "The
effect of capital structure, financial literacy
and technology adoption on financial reporting
efficiency in the Indonesian food & beverage
industry," Int. J. Bus. Law Educ. , vol. 5, no. 2,

pp. 1648-1659, 2024, doi:
10.56442/ijble.v5i2.654.
E. and P. Geminargi H., "Improving

operational management efficiency in the food
and beverage industry: a systematic literature
review," Open Access Indonesia. J. Soc. Sci. ,
vol. 6, no. 5, pp. 1143-1149, 2023, doi:
10.37275/0aijss.v6i5.184.

F. and A. Salsabela R., "Analysis of food
handler's knowledge of hygiene and sanitation
impact on food quality,” 2022, doi:
10.2991/absr.k.220101.042.

M. Dr. Umar Sidig, M.Ag Dr. Moh. Miftachul
Choiri, Qualitative Research Methods in
Education , vol. 53, no. 9. 2019.

E. Amold and S. Lane, “Qualitative research:
a valuable tool for transfusion medicine,”
Transfusion , vol. 51, no. 4, pp. 688-691,
2011, doi: 10.1111/j.1537-2995.2010.03046.x.
J. Ahmad, “Content Analysis Research
Design,” J. Anal. Content , vol. 5, no. 9, pp. 1-
20, 2018, doi: 10.13140/RG.2.2.12201.08804.
J. Goebel and S. Maistry, “In search of an
inclusive participatory research methodology:
the appeal of interactive qualitative analysis to
novice qualitative researchers,” Educ. Res.
Soc. Chang. , vol. 11, no. 2, pp. 106-123,
2022, doi: 10.17159/2221-4070/2022/v11i2a7.
Sugiyono, qualitative quantitative research
methods and R&D , 2nd ed. Bandung:
ALFABETA cv, 2019.

JW Creswell, Research Design Qualitative,

210



http://ejournals.fkwu.uniga.ac.id/index.php/BIEJ
https://creativecommons.org/licenses/by-sa/4.0/
https://creativecommons.org/licenses/by-sa/4.0/

[39]

[40]

SBIEJ
(Business Innovation and Entrepreneurship Journal
Quantitative, and Mixed Approaches
Yogyakarta: Pustaka Siswa, 2016.
A. Lussak, E. Abdurachman, |. Gautama, and
R. Setiowati, "The Influence of Financial
Performance and Innovation of Services and
Products on the Survival of Small Businesses
in Food and Beverage in the Jakarta City With
Mediation of Operational Improvement,”
Manag. Sci. Lett. , pp. 463-468, 2020, doi:
10.5267/j.msl.2019.8.024.
O. Weber and G. Saunders - Hogberg,

[41]

Volume 6 No.3 2024

“Corporate  Social Responsibility, Water
Management, and Financial Performance in
the Food and Beverage Industry,” Corp. Soc.
Responsive b. Environ. Manag. , vol. 27, no. 4,
pp. 1937-1946, 2020, doi: 10.1002/csr.1937.
MI Effendi, D. Sugandini, and Y. Istanto,
“Social Media Adoption in SMEs Impacted by
COVID-19: The TOE Model,” J. Asian
Financ. Econ. Bus. , vol. 7, no. 11, pp. 915-
925, 2020, doi:
10.13106/jafeb.2020.vol7.n011.915.

211

Busmess Innovation and Entrepreneurship Journal (BIEJ) is published under licensed of a CC BY-SA Creative Commons
Attribution-ShareAlike 4.0 International License.

e- ISSN : 2684-8945

DOI: https://doi.org/ 10.35899/biej.v6i3.956



http://ejournals.fkwu.uniga.ac.id/index.php/BIEJ
https://creativecommons.org/licenses/by-sa/4.0/
https://creativecommons.org/licenses/by-sa/4.0/

