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Abstrak— This study aims to analyze the effect of creative self-efficacy on entrepreneurial intention in students of SMKN 10 Garut, with
creative process involvement and attitude as mediating variables. Creative self-efficacy is believed to encourage individuals to engage
in creative activities and have a positive attitude towards entrepreneurship. This study uses a quantitative approach with a path analysis
method using Partial Least Squares Structural Equation Modeling (PLS-SEM). The research sample was taken from SMKN 10 Garut
students as many as 95 respondents. The findings of the test results show that creative self-efficacy affects entrepreneurial intention,
self-efficacy affects creative process involvement, creative process involvement affects entrepreneurial intention, creative self-efficacy
affects attitude, attitude affects entrepreneurial intention, creative self-efficacy affects entrepreneurial intention through creative

process involvement, and creative self-efficacy affects entrepreneurial intention through attitude.
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I.  INTODUCTION sove s . .
. - . . 7.00% 6,52% 6,46% 6,55%
Entrepreneurial intention is a part of oneself that oo s
shows the desire to take certain actions [1]. Through < o
entrepreneurial intention, individuals who will . 389%, e
become entrepreneurs can be predicted. This means 3 00%
that anyone who intends to start a business will be 2,00% 1,52%
more equipped and skilled in managing a company 1,00%
than those who do not [2]. One indicator to determine 0,00%
the level of readiness of an individual to become an SV S S S
entrepreneur in the future is through entrepreneurial T S Sl
intention. In other words, entrepreneurial intention is ¢
the initial consideration before starting a business or
any business [3]. Source : [5] _ _
Figure 1 Percentage of TPT Population by Regency/City
In Indonesia, the phenomenon of low in Java West

entrepreneurial intentions, especially among the
younger generation who believe that looking for a
job or working for another company is a better
future profession than becoming an entrepreneur
[4]. If the mentality of society does not change,
Indonesia will face various challenges, including
reduced job  prospects and increasing
unemployment rates.

In 2023 , there was an increase in the open
unemployment rate in Garut Regency by 7.33 % . This
is different from neighboring areas such as
Majalengka, Tasikmalaya, Ciamis, and Bandung
Regencies, and so on. When compared to other areas,
Garut Regency is in the top position [6]. Those who are
not unemployed are expected to be able to meet their
basic needs with the money they earn from
entrepreneurship and from efforts to reduce poverty
and poverty rates. People are not said to be poor if their
basic needs are met. Poverty in Garut Regency is
caused by several conditions, both natural and human-
made. Although the Garut Regency Government has
taken many initiatives to eradicate poverty, the
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majority of the people of Garut Regency still live in
poverty [7].
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Source: [8]
Figure 2 Percentage of Entrepreneurs Based on Last
Education

The fewest entrepreneurs come from a vocational
high school educational background, which is 10.14%
of the total entrepreneurs compared to other levels of
education [9]. To overcome this problem, education
must not only contribute effectively to short-term
development but also provide considerations that
careful about high moral and ethical standards, such as
teaching students how to live an entrepreneurial life.
However, education in Indonesia, both formal and
informal, is still not focused on entrepreneurship.
Nowadays, if students are able to work in companies
with high salaries, society will view them as successful
[10] . Therefore, increasing entrepreneurial intentions
in society and the younger generation, especially
students, through entrepreneurship programs is one
way to combat unemployment in Indonesia and
advance the nation's economy. Vocational schools are
considered the best place for students to develop an
entrepreneurial mindset and goals [11].

A career in business is attractive to young people
as a promising future. Vocational high school
graduates must have the intention to become
entrepreneurs as the main means of producing
graduates who have an entrepreneurial spirit. The
intention to become entrepreneurs is influenced by a
number of factors, both internal and external. Students'
focus and interest in the business world can be
influenced by friends, the environment, their own
study habits, and themselves. Students' entrepreneurial
attitudes and ideals will be fostered by influences that
are ready to be accepted and carried out of their own
accord [12].

The intention to become an entrepreneur does not
appear suddenly or directly but arises from the results
of experience, habit patterns, contributions during
learning and the work process. Successful
entrepreneurs are individuals who have talent and are
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then formed from training or education and live in a
business environment. Even though individuals who
are talented but not formed from training and
education, it is not easy to become entrepreneurs today
[13].

Creative self-efficacy contributes significantly to
entrepreneurial goals, attitudes, and behaviors in
various ways. An individual's perception of his or her
own skills, which is based on previous experience and
emphasizes work and performance, is reflected in
creative self-efficacy. Students' tendency to start their
own business should increase with creative self-
efficacy. The drive to start a business is also
strengthened by creative self-efficacy which
encourages imaginative and creative thinking in
developing their talents [14].

Attitude is an assessment of something, based on
likes or dislikes [15]. Attitude in entrepreneurship
refers to an individual's capacity to consistently
respond to entrepreneurial traits, such as future
orientation, task and result orientation, leadership, self-
confidence, and risk taking [16].

There are two aspects, namely attitudes and
subjective norms that determine entrepreneurial
intentions according to the Theory of Reasoned Action
(TRA) [17]. Anindividual's attitude greatly influences
his/her  entrepreneurial intentions because an
individual's initial activity begins with his/her
assessment of something, whether positive or negative.
[18].

The study entitled "Bringing creativity back to
entrepreneurship education: Creative self-efficacy,
creative process engagement, and entrepreneurial
intentions” by [19]. shows results stating that creative
self-efficacy is one of the effective factors influencing
entrepreneurial intentions through creative process
engagement and attitudes. The same variables were
used in this study, but had different research objects .
There are several research gaps that researchers have
summarized to strengthen this study, the results of
previous studies that show positive results include: (1)
The results of research on the effect of creative self-
efficacy on entrepreneurial intentions studied by [20]
, [21], and [22] shows that creative self-efficacy has a
positive effect on entrepreneurial intentions. (2) Then
[23] also stated that there is a positive and significant
influence  between creative self-efficacy and
involvement in the creative process. (3) According to
(Yusuf et al., 2020) and (Hermawan et al., 2021) stated
that there is a positive and significant influence
between creative self-efficacy and attitude. (4)
According to [16]and [15]stated that there is a positive
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and significant influence between attitude and
entrepreneurial intention. Then there are the results of
previous studies that show negative results including:
(1) The results of research on the influence of creative
self-efficacy on entrepreneurial intention studied by
(Putry et al., 2020) shows that there is no influence
between creative self-efficacy and entrepreneurial
intentions. (2) Then according to [27] it also shows that
there is no influence between creative self-efficacy and
involvement in the creative process. (3) According to
[28]. it states that there is no influence between
creative self-efficacy and attitudes . (4) According to
[29]. it also states that there is no influence between
attitudes and entrepreneurial intentions.

Il.  LITERATURE REVIEW

2.1 Entrepreneurial Intentions

Entrepreneurial Intention is an individual's
motivation to choose entrepreneurship by acting based
on the desire to carry out a certain action or behavior
[2]. Entrepreneurial intention is naturally the true
nature of an individual that emerges gradually through
several stages [1]. Entrepreneurial intention is
characterized as an individual's tendency to become an
entrepreneur by taking opportunities, developing new
talents, and pursuing business prospects [30].
Entrepreneurial intention is a deliberate mental
condition before taking action and focusing on
entrepreneurial activities such as launching a new
business and becoming an entrepreneur [31].
Entrepreneurial intention is one of the motivational
factors to show how hard an individual wants to try,
and how many ways an individual can realize his
desires [32].

Based on the several definitions above, the
intention to become an entrepreneur is the interest,
will, tendency of the heart, and desire to create and
carry out an activity, business, or business activity
without any interference. from anyone and dare to bear
the risk of the business. The intention to become an
entrepreneur is also driven by self-motivation, those
closest to you, the surrounding environment, and
family.

In this study, the dimensions that will be
selected to measure the entrepreneurial intention
variable are: Desire, Plan, Act or individual action
when finding a business opportunity, Attitude,
Subjective Norm, Behavioral control.
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2.2 Creative self-efficacy

Creative self-efficacy is an individual's attitude
towards other individuals that can play an important
role in identifying whether the individual initially
decided to start his work with the aim of becoming an
entrepreneur or not [33]. Creative self-efficacy is the
view that an individual has about how simple or
complicated a task is to do, considering past
experiences and difficulties. In short, creative self-
efficacy is the belief in oneself to succeed in any
endeavor, even in starting a business [34]. Creative
self-efficacy is the belief that an individual can gather
the drive, mental abilities, and behaviors needed to
adapt to certain circumstances [35]. Creative self-
efficacy has been defined by Gist (1987) as ‘an
individual's belief in his/her ability to perform a task,
It is an individual's belief in his/her ability to complete
a task or solve a challenging problem [36]. Because
self-efficacy has a positive influence, it impacts an
individual's behavioral decisions and encourages
positive commitment in his/her actions, and can
determine the amount of work and time required to
overcome obstacles [37].

From the definition above, researchers can
conclude that individuals with high levels of creative
self-efficacy are able to take action and produce results
that they believe will help them achieve their goals
effectively and successfully . In this study, the
dimensions chosen to measure the creative self-
efficacy variable are: (1) Magnitude (level of
difficulty), (2) Generally (generality), (3) Strength
(strength).

2.3 Involvement in the creative process
Engagement in the creative process is an
important initial step towards creativity and precedes
creative output. Problem identification, environmental
scanning, data collection, solution development and
evaluation, and solution execution are all creative tasks
that individuals must perform while responding to
challenges creatively [38]. According to the literature
review, there is evidence that engagement in the
creative process is an important antecedent of
individual performance, which is related to how
individuals engage in defining problems, figuring out,
and finding solutions [39]. Conceptually, creative
process engagement consists of different forms of
behavior and cognition, each with different predictors
and outcomes [40].
From the definition above, it can be concluded
that the involvement of the creative process is the key
to individuals towards creativity and innovation. The
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involvement of the creative process in individuals is an
important foundation for achieving creative abilities
and producing innovative work in an entrepreneur.

In this study, the dimensions chosen to measure
the creative process involvement variables are as
follows: Preparation , Incubation , Illlumination ,
Verification .

2.4 Attitude

According to Anwar (2009), Chaplin (1975)
defines attitude as a consistent and relatively constant
tendency or tendency to act or respond in a certain way
[41]. Attitude is the practice of expressing likes or
dislikes in response to an object, or obtaining stimuli
from. Attitude can be considered as an evaluative
response to certain individuals [42]. Attitude is a state
of emotional or mental readiness to take appropriate
action. It can also be understood as something that is
studied by individuals, as well as how they respond to
circumstances and choose what they want in life [43].
Attitude in entrepreneurship is a reaction, perspective,
way of thinking about the challenges they face when
managing a business, including pressure, advice,
criticism,  anxiety, trials, and  difficulties.
Entrepreneurial attitude is a personal characteristic
including leadership, creativity, self-confidence, task
and result orientation, risk-taking capacity, enjoying
difficulties, and future orientation that shows an
individual's readiness to always be responsive in
entrepreneurship [44].

From the definition above, the researcher
concludes that Attitude is an individual's internal
subjective evaluation process that is difficult to see
directly, but can be known if the attitude is manifested
in behavior. As a result, attitudes are classified as
positive or negative. Knowledge, beliefs, and emotions
about a particular item can be used to understand
attitudes. Attitudes have an impact on future career
choices.

Il. RESEARCH METHOD

This study uses a quantitative descriptive
methodology that will be studied through the
application of basic linear regression analysis.
Participants in this study were Vocational High School
(SMK) Students of Garut Regency who participated in
this study. The selection of participants was based on
data listed in BPS (Central Statistics Agency) stating
that Garut Regency. The population of this study were
those whose majority of students attended SMK N 10
GARUT. the number of samples or research
respondents was 95.01 rounded up to 95 respondents.
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And for the analysis method used in this study is
descriptive analysis using SEM-PLS.

IV. RESULT AND DISCUSTION

4.1 Data Analysis Techniques

In this study, the data analysis technique used is
the Partial Least Square (PLS) approach to answer the
problem formulation or test the formulated hypothesis.
Partial Least Square (PLS) is part of the Structural
Equation Modeling (SEM) approach which has shifted
from being covariance-based to variance-based.
Structural Equation Modeling (SEM) itself is a method
used to cover the weaknesses in the regression method.
The following is a research model in this study

=

°

Figure 3 Structural Model
Source: [45]

Based on the results of the estimation of the actor
loading value in the image above, the values generated
by the item codes of all constructs including creative
self-efficacy, entrepreneurial intentions, creative
process involvement and attitudes have partly met the
criteria, namely above 0.5 and a small part does not
meet the criteria, namely less than 0.5. variables that
do not meet the criteria include variable Y in
dimensions Y2 and Y13. After conducting factor
testing, the next stage is to see the Average Variance
Extracted (AVE) value, a dimension is declared valid
if it has an AVE value above 0.5, the following AVE
values are in the table below:

Table 1
Average Variance Extracted (AVE)

Average Variance

Variables Extracted (AVE) Information
Creative Self Efficacy (X) 0.629 Valid
Entrepreneurial Intentions 0.526 Valid

Creative Process 0.542 Valid
Involvement (Z1)
64
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Attitude (Z2) 0.626 Valid ] Creative
creative Process Entrepreneurial
Source: [45] Self Efficacy p_ Attitude (Z2)
. %) Engagement Intention (Y)
Based on table 1, it can be seen that the AVE value ( (1)
on the creative self-efficacy variable is 0.629, the AVE x4 0.822 0,693 0.647 0,663

value on the entrepreneurial intention variable is 0.526,

. . X5 0,704 0,674 0,571 0,662
the AVE value on the creative process involvement
variable is 0.626. Thus, because the AVE value of all X6 0.743 0592 0542 0.602
constructs or variables above is >0.5, it is declared X7 0,839 0,603 0,606 0,618
valid. X8 0,722 0,676 0,657 0,604
4.2 Discriminant Validity v 0415 0319 0,588 0392
At this stage, there are two value criteria that Y10 0,675 0,625 0,731 0,663
will be evaluated, namely the F_ornell Lacker Criterion vi1 0.436 0,344 0,590 0,383
value and the Cross value , which are as follows:
Y12 0,507 0,506 0,715 0,502
Table 2 Fornell Lacker Criterion Y14 0,673 0,632 0,664 0714
Creati  Creative Entrepreneurial Attitu
Y15 0,617 0,525 0,722 0,561
ve Process Intentions de
Y16 0,620 0,605 0,668 0,652
Self Involve
Effica ment Y3 0,492 0,411 0,673 0,440
cy Y4 0,600 0,506 0,734 0,454
Creative Self 0.793 Y5 0,612 0,513 0,814 0,485
Efficacy (X) Y6 0,616 0,503 0,793 0,481
Creative 0816 0736 Y7 0,730 0,608 0875 0,589
Process Y8 0,548 0,507 0,698 0,471
Involvement
Y9 0,681 0,574 0,856 0,591
(21)

Entrepreneurial ~ 0.825 0.723 0.726 at 0,587 0.753 0581 0627
Intention (Y) Z1.2 0,657 0,821 0,532 0,704
Attitude (Z2)  0.779 0.856 0.739 0.791 Z13 0,437 0,647 0,392 0,602

Source: [45] Z1.4 0,440 0,558 0,416 0.452
Z1.5 0.600 0.738 0.486 0.689
Based on table 2, |t_ can be copcluded t_hat th_e 716 0687 0.785 0500 0.682
ave score value of the creative self-efficacy variable is
0.793. The entrepreneurial intention variable is 0.726. ar 06 0.739 0.581 0.606
The creative process involvement variable is 0.736 and Z18 0.685 0.810 0.643 0.664
the attitude variable is 0.791. Based on the Fornell 721 0516 0.660 0.455 0.689
Lacker Criterion criteria , a dimension can be declared 2210 0613 0661 0.680 0.794
valid if the ave root value is greater than the latent anter ot 0608 065 05 0501
correlation. This means that the dimensions of the four ' ' ' ' '
variables have met discriminant validity . 2212 0.623 0.679 0.579 0.766
. Z2.2 0.665 0.712 0.616 0.838
Table 3 Cross Loading
] Creative 72.3 0.594 0.672 0.520 0.806
Creative Process Entrepreneurial
Self Efficacy P . Attitude (22) 724 0.629 0.690 0.503 0.800
Engagement Intention (Y)
xX) 1) 725 0.536 0.578 0.439 0.692
72.6 0.585 0.579 0,505 0,744
X1 0,804 0,622 0,769 0,564
z2.7 0,633 0,706 0,585 0,836
X2 0,806 0,627 0,652 0,588
Z2.8 0,652 0,736 0,680 0,859
X3 0,845 0,678 0,763 0,634
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. Creative
Creative

. Process Entrepreneurial .
Self Efficacy . Attitude (Z2)
) Engagement Intention (Y)
(21)
Z2.9 0,613 0,753 0,613 0,846

Sumber : [45]

Based on table 3, it can be concluded that to
measure a discriminant validity can be done through
the cross loading value , with the criteria that the
loading factor value must be greater than the cross
loading value. In this table, the three variables have a
loading factor value that is greater than the cross
loading value , namely in the creative self-efficacy
variable loading factor, which means that the four
variables are declared valid.

4.3 Composite Reliability

To measure the reliability of a construct in SEM-
PLS using the Smart PLS application, two methods are
used, namely looking at the Combach Alpha and
Composite Reliability values , the expected value is
above 0.70. To see whether the construct is reliable or
not, it can be seen in the following table:

Table 4 Reliability Test
Cronbach's Rho_A Composite AVE

Alpha Reliability

Creative Self Efficacy 0.915 0.916 0.931 0.629

Creative Process 0.877 0.889 0.903 0.542
Involvement
Entrepreneurial 0.929 0.935 0.939 0.526
Intentions
Attitude 0.945 0.949 0.952 0.626

Source: [45]

Based on table 4 regarding the reliability test,
the composite reliability value obtained for each
creative self-efficacy variable is 0.931, the
entrepreneurial intention variable is 0.939, the creative
process involvement variable is 0.903, and the attitude
variable is 0.952. Meanwhile, the cronbach's alpha
value obtained for the creative self-efficacy variable is
0.915, the entrepreneurial intention variable is 0.929,
the creative process involvement variable is 0.877, and
the attitude variable is 0.945. This means that the
output results of the composite reliability and cronbach
alpha for each variable are all above 0.70. These results
identify where each variable has reached the composite
reliability value, which leads to the conclusion that all
variables have very high reliability. This means that the
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variable dimensions used in this study are quite
accurate and feasible to be used for research and can
be used in further analysis.

4.4 Structural Model Testing (Inner Model)

The inner model is a structural model that
connects latent variables. The evaluation stage is
carried out by looking at the criteria of the R-square
value and the f-square value . R-square can be used to
explain the influence of endogenous latent variables
(\Variable Y) whether they have a substantive influence
or to measure the level of variation in changes in
independent variables on dependent variables. R-
square values of 0.75, 0.50, and 0.25 indicate that the
model is strong, moderate, and weak, respectively. The
values of R-square are as follows:

Table 5 R-Square Value

R-Square R-Square
adjusted
Creative Process 0.666 0.662
Involvement
Entrepreneurial Intentions 0.704 0.694
Attitude 0.606 0.602

Business Innovation and Entrepreneurship Journal (BIEJ) is published under licensed of a CC BY-SA Creative Commons

Source: [45]

Based on the results of the R-square table 5
shows that the R-square value for the creative process
involvement construct is 0.666, the entrepreneurial
intention construct is 0.704 and the attitude construct
is 0.606, which means that these values indicate that
the creative self-efficacy variable can influence the
creative  process involvement, entrepreneurial
intention and attitudes of students of SMKN 10
GARUT.

Hypothesis Testing and Significance
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Figure 4 Bootstrapping Results
Source: [45]

Table 6 Path Coefficient

Original ~ Sample  Standard T Statistic P
sample Mean Deviation  (JO|STDEV|) Values
(@] (M) (STDEV)

Creative Self- 0.825 0.827 0.040 20,632 0,000

Efficacy (X) ->

Entrepreneurial

Intention ()

Creative Self- 0.816 0.814 0.048 17,013 0,000

Efficacy (X) ->

Creative

Process

Engagement

(21)

Creative 0.729 0.738 0.056 13,003 0,000

Process

Involvement

(21) ->

Entrepreneurial
Intention (Y)

Creative  Self 0.779 0.774 0.063 12,338 0,000
Efficacy (X) ->
Attitude (Z2)

Attitude (Z2) - 0.753 0.760 0.051 14,824 0,000
>

Entrepreneurial

Intention (Y)

Creative Self- 0.594 0.601 0.075 7,940 0,000
Efficacy (X) ->

Creative

Process

Involvement

(21) ->

Entrepreneurial

Intention ()

Creative Self- 0.585 0.590 0.081 7,216 0,000
Efficacy (X) ->

Attitude (Z2) -

>

Entrepreneurial

Intention ()

Source: [45]

Based on table 6, it can be seen that the
magnitude of the parameter coefficient for creative
self-efficacy on entrepreneurial intention is 0.825. The
higher the value of creative self-efficacy, the value of

Volume 7 No.1 2025

entrepreneurial intention in students will also increase.
An increase in creative self-efficacy units will increase
entrepreneurial intention by 82.5%, this value is
influenced by the variables of creative process
involvement and attitude, resulting in this value. The
results of the calculation wusing bootstrap or
resempling, where the results of the creative self-
efficacy coefficient test on entrepreneurial intention
are 0.827 with a standard deviation value of 0.040 and
a t statistic value of 20.632 and a p value of 0.000
smaller than 0.05 so that Ho is rejected and Ha is
accepted.

45 The Influence of Creative Self-Efficacy on
Creative Process Involvement

Based on table 6, it can be seen that the
magnitude of the parameter coefficient for creative
self-efficacy on creative process involvement is 0.816.
The higher the value of creative self-efficacy, the value
of creative process involvement in students will also
increase. An increase in creative self-efficacy units
will increase creative process involvement by 81.6%,
this value is influenced by the variables of attitude and
entrepreneurial intention , where the results of the
creative self-efficacy coefficient test on creative
process involvement are 0.814 with a standard
deviation value of 0.048 and a t statistic value of
17.013 greater than 1.96 and a p value of 0.000 less
than 0.05 so that this shows that Ho is rejected and Ha
is accepted, which means that creative self-efficacy has
a direct influence on creative process involvement
positively and significantly.

4.6 The Influence of Creative Process Involvement
on Entrepreneurial Intentions

Based on table 6, it can be seen that the
parameter coefficient for creative process involvement
on entrepreneurial intention is 0.729. Creative process
involvement and entrepreneurial intention increased
by 72.9%. The test result of creative process
involvement coefficient on entrepreneurial intention is
0.738 with standard deviation value of 0.056 and t
statistic value of 13.003 and p value is 0.000 greater
than 0.05 so that Ho is rejected and Ha is accepted,
which means that creative process involvement has
positive and significant effect on entrepreneurial
intention.

4.7 The Influence of Creative Self-Efficacy on
Attitude

Based on table 6, it can be seen that the
magnitude of the parameter coefficient for creative
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self-efficacy on attitude is 0.779. The higher the value
of creative self-efficacy, the higher the attitude value
in students. An increase in creative self-efficacy units
will increase students' attitudes by 77.9%, this value is
influenced by the variables of creative process
involvement and entrepreneurial intentions, resulting
in this value. The results of the calculation using
bootstrap or resempling, where the results of the
creative self-efficacy coefficient test on attitude are
0.774 with a standard deviation value of 0.063 and a t
statistic value of 12.338 and a p value of 0.000 is
smaller than 0.05 so that Ho is rejected and Ha is
accepted, which means that creative self-efficacy has a
direct influence on attitudes positively and
significantly.

4.8 The Influence of Attitude on Entrepreneurial
Intentions

Based on table 6, it can be seen that the
parameter  coefficient ~for  attitude  towards
entrepreneurial intention is 0.753. The involvement of
the creative process and entrepreneurial intention
increased by 76.0%. The result of the attitude
coefficient test towards entrepreneurial intention is
0.760 with a standard deviation value of 0.051 and a t
statistic value of 14.824 and a p value of 0.000 greater
than 0.05 so that Ho is rejected and Ha is accepted,
which means that attitude has a positive and significant
effect on entrepreneurial intention.

4.9 The Influence of Creative Self-Efficacy on
Entrepreneurial Intentions Through Creative
Process Involvement

Based on table 6, it can be seen that the
magnitude of the parameter coefficient for creative
self-efficacy on entrepreneurial intention through
creative process involvement is 0.594. The higher the
value of creative self-efficacy mediated by creative
process involvement, the higher the value of
entrepreneurial intention in students. An increase in
creative self-efficacy units through creative process
involvement will increase students' entrepreneurial
intention by 59.4%, this value is influenced by the
attitude variable, resulting in this value. The results of
the calculation using bootstrap or resempling, where
the results of the creative self-efficacy coefficient test
on entrepreneurial intention mediated by creative
process involvement are 0.601 with a standard
deviation value of 0.075 and a t statistic value of 7.940
and a p value of 0.000 is smaller than 0.05 so that Ho
is rejected and Ha is accepted, which means that
creative self-efficacy mediated by creative process
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involvement has a direct influence on entrepreneurial
intention positively and significantly.

4.10 The Influence of Creative Self-Efficacy on
Entrepreneurial Intentions Through Attitudes

Based on table 6, it can be seen that the magnitude
of the parameter coefficient for creative self-efficacy
on entrepreneurial intention through creative process
involvement is 0.585. The higher the value of creative
self-efficacy mediated by attitude, the higher the value
of entrepreneurial intention in students. An increase in
creative self-efficacy units through attitude will
increase students' entrepreneurial intention by 58.5%,
this value is influenced by the creative process
involvement variable, resulting in this value. The
results of the calculation wusing bootstrap or
resempling, where the results of the creative self-
efficacy coefficient test on entrepreneurial intention
mediated by attitude are 0.590 with a standard
deviation value of 0.081 and a t statistic value of 7.216
and a p value of 0.000 is smaller than 0.05 so that Ho
is rejected and Ha is accepted, which means that
creative self-efficacy mediated by attitude has a direct
influence on entrepreneurial intention positively and
significantly.

V. CONCLUSIONS AND SUGESTIONS

Based on the results of the study on students of
SMKN 10 Garut, it was found that creative self-
efficacy has a significant effect on entrepreneurial
intentions both directly and through involvement in the
creative process and attitudes as mediating variables.
Students with high creative self-efficacy tend to be
more involved in creative activities, have positive
attitudes such as courage, perseverance, and flexibility,
and show a strong intention to start a business.

Based on the conclusions and implications of the
study, it is expected that these results can provide a
positive contribution in increasing creative self-
efficacy towards entrepreneurial intentions through the
involvement of creative processes and attitudes. This
study can be an academic reference for further studies
on other objects and variables outside SMKN 10 Garut.
For schools, it is recommended to strengthen students'
creative self-efficacy through innovative learning,
business training, and an entrepreneurial support
environment.

VI. REFERENCES

[1] Y. H. Apidana, “Pengaruh Literasi Digital,

68



http://ejournals.fkwu.uniga.ac.id/index.php/BIEJ
https://creativecommons.org/licenses/by-sa/4.0/
https://creativecommons.org/licenses/by-sa/4.0/

S
),\(Bl J

2]

[3]

[4]

[5]

[6]

[7]

[8]

[9]

[10]

Business Innovation & Entrepreneurship Joumal

Internal Locus of Control dan Dukungan
Akademik Terhadap Niat Berwirausaha
Mahasiswa di Kabupaten Banyumas,” J. 1Im.
Mhs. Manajemen, Bisnis dan Akunt., vol. 4, no.
5, pp. 666682, 2021, doi:
10.32639/jimmba.v4i5.176.

S. Asrilsyak and T. F. Musfar, “Efikasi Diri:
Mediasi  Pengaruh  Faktor  Kontekstual
Terhadap Niat Berwirausaha Pada Mahasiswa
Universitas Riau,” J. Ris. Bisnis dan Investasi,
pp. 1-26, 2022.

G. F. Kaparang, N. L. Langingi, and D.
Pintunaung, “Analisis Niat Berwirausaha Pada
Mahasiswa Program Profesi Ners,” Nutr. J.,
vol. 7, no. 1, pp. 1-7, 2023, doi:
10.37771/nj.v7i1.934.

N. 1 Cahya, “Faktor-Faktor Yang
Mempengaruhi Minat Berwirausaha
Mahasiswa Di Surabaya,” Performa, vol. 6, no.
3, pp. 245-254, 2021, doi:
10.37715/jp.v6i3.2527.

BPS, “Tingkat Pengangguran terbuka

kabupaten/Kota 2023,” BPS Kab. Garut.

F. A. W. Wijdan, I. Amaliah, and A. Maruhat,
“Pengaruh Laju Pertumbuhan Ekonomi, Indeks
Pembangunan Manusia, Tingkat Pengangguran
Terbuka terhadap Tingkat Kemiskinan di
Kabupaten Garut Tahun 2010-2020,” Econ.
Stud., vol. 2, no. 2, pp. 343-350, 2022, doi:
doi.org/10.29313/bcses.v2i2.3439.

A.  Aprilliofany,  “Analisis = Penyebab
Pengangguran Lulusan Sekolah Kejuruan Di
Jawa Barat Dan Garut,” J. Litbang Sukowati
Media Penelit. dan Pengemb., vol. 3, no. 2, p.
12, 2020, doi: 10.32630/sukowati.v3i2.137.

DATABOKS, “Jumlah Pelaku wirausaha
Berdasarkan Pendidikan Terakhir 2023,”
Databoks.

A. M. Cindy, “How much do Indonesian
consumers spend on soap in a month?,” 2023.
[Online]. Available:
https://databoks.katadata.co.id

F. Fortuna and A. Wijaya, “PENGARUH
KREATIVITAS DIRI DAN MEDIA SOSIAL
TERHADAP  NIAT BERWIRAUSAHA
PADA  MAHASISWA  UNIVERSITAS

=-F|

Business Innovation and Entrepreneurship Journal (BIEJ) is published under licensed of a CC BY-SA Creative Commons

©)

Attribut

ion-ShareAlike 4.0 International License.

e-ISSN

1 2684-8945

DOI: https://doi.org/ 10.35899/biej.v7il. 984

[11]

[12]

[13]

[14]

[15]

[16]

[17]

(18]

Volume 7 No.1 2025

TARUMANAGARA Fenny,” J. Bisnis dan
Kewirausahaan, pp. 1-14, 2022, doi:
https://doi.org/10.24912/jmieb.xxx.

S. D. Cahyo, “Hubungan Antara
Entrepreneurial ~ Passion, Entrepreneurship
Education Dan  Creativity  Terhadap
Entrepreneurial Intention ...,” J. Econ.
Insights, vol. 1, no. 2, pp. 1-26, 2022.

N. Falah and N. Marlena, ‘“Pengaruh
Pendidikan Kewirausahaan dan Pengalaman
Prakerin Terhadap Minat Berwirausaha Siswa
SMK,” J. PTK dan Pendidik., vol. 8, no. 1, pp.
1-15, 2022, doi: 10.18592/ptk.v8i1.6453.

S. Rochani and N. Suharsono, ‘“Pengaruh
Prestasi Belajar, Status Sosial Ekonomi
Keluarga, Dan Minat Berwirausaha Terhadap
Kesiapan Berwirausaha Siswa SMK,” J.
Pendidik. Ekon. Undiksha, vol. 15, no. 1, pp. 9-
20, 2023, doi: 10.23887/jjpe.v15i1.61877.

R. Sari Alawiyah, N., Iza, M., & Munandar, A.,
“Systematic literature review (SLR): kinerja
UMKM di Indonesia dilihat dari faktor
internal,” J. llm. Univ. Batanghari Jambi, vol.
23, no. 2, p. 2500, 2023, doi:
10.33087/jiubj.v23i2.4024.

K. E. Yulistia and A. G. Rahyuda, “Peran
Mediasi Sikap Berwirausaha Pada Pengaruh
Pendidikan Kewirausahaan Dan Dukungan
Keluarga Terhadap Niat Berwirausaha,” Relasi
J. Ekon., vol. 19, no. 1, pp. 37-54, 2023, doi:
10.31967/relasi.v19i1.661.

O. Usman and N. H. Zuhurifa, “The Effect of
Product Quality, Service Quality, and Prices on
Customer Satisfaction at Starbucks Coffee in
Rawamangun Jakarta Timur,” 2021, Elsevier
BV. doi: 10.2139/ssrn.3997204.

M. S. Anam, M. Mochlasin, W. Yulianti, I.
Afisa, and N. A. Safitri, “Pengaruh Sikap,
Norma Subjektif, Religiusitas, Pengetahuan
Kewirausahaan, dan Faktor Demografi
terhadap Minat Berwirausaha,” J. lImu Manaj.,
vol. 9, no. 4, pp. 1369-1382, 2021, doi:
10.26740/jim.v9n4.p1369-1382.

H. H. T. Lejap, W. Moko, and K. Ratnawati,
“Minat berwirausaha dari mahasiswa di Nusa

Tenggara Timur,” J. Ekon. dan Bisnis, vol. 23,
no. 1, pp. 129-148, 2020, doi:

69



http://ejournals.fkwu.uniga.ac.id/index.php/BIEJ
https://creativecommons.org/licenses/by-sa/4.0/
https://creativecommons.org/licenses/by-sa/4.0/

S
),\(Bl J

[19]

[20]

[21]

[22]

[23]

[24]

[25]

[26]

Business Innovation & Entrepreneurship Joumal

10.24914/jeb.v23i1.2822.

M. Tantawy, “Bringing creativity back to
entrepreneurship education: Creative self-
efficacy, creative process engagement, and
entrepreneurial intentions,” J. Bus. Ventur.
Insights, wvol. 15, pp. 1-8, 2021, doi:
10.1016/j.jbvi.2021.e00239.

V. I. Nursyirwan, D. Purwana, U. Suhud, I. L.
P. Harahap, and N. Valentika, “Entrepreneurial
Intention Among Students: The Effect of Self-
efficacy and Entrepreneurial Attitude,” J.
Pendidik. Ekon. Dan Bisnis, vol. 10, no. 2, pp.
193-205, 2022, doi: 10.21009/jpeb.010.2.8.

N. T. Yetik Vitasaril,
“KEWIRAUSAHAAN TERHADAP
ENTREPRENEURIAL INTENTION SISWA
OTKP SMKN 2 KEDIRI ” Wirausaha adalah
sebuah pekerjaan yang terdengar tidak asing
lagi bagi masyarakat pada zaman sekarang .
Wirausahawan ( entrepreneur ) merupakan
seseorang yang bisa mengolah produk,” J.
Pendidik. Ekon. Kewirausahaan, Bisnis, dan
Manaj., vol. 6, pp. 197-214, 2022, doi:
https://doi.org/10.32682/jpekbm.v6i1.2317.

Dwi

L. P. Satrianny, “Impact of Entrepreneurial Self
Efficacy on Entrepreneurial Intention,” J.
Cakrawala llm., vol. 1, no. 11, pp. 3191-3200,
2022.

O. P. B. Putra, A. Bandur, E. A. Kuncoro, and
Sasmoko, “Creative Performance of Indonesian
Game Developers: An Empirical Study of
Mediation Models of Creative Self-Efficacy
and Creative Process Engagement,” WSEAS
Trans. Bus. Econ., vol. 20, pp. 1509-1516,
2023, doi: 10.37394/23207.2023.20.133.

R. Yusuf, H. Hendawati, and L. A. Wibowo,
“Pengaruh  Konten Pemasaran  Shoppe
Terhadap Pembelian Pelanggan,” J. Manaj.
Pendidik. dan ilmu Sos., vol. 1, no. 2, pp. 506—
515, 2020, doi: 10.38035/JMPIS.

S. Hermawan, S. Biduri, E. Wahyu Ningdiyah,
and R. Puspitasari, “Computer Self Efficacy,
the Awvailability of Information Technology
Facilities, and Accounting Student Attitude,” J.
Phys. Conf. Ser., vol. 1779, no. 1, p. 8, 2021,
doi: 10.1088/1742-6596/1779/1/012050.

N. A. C. Putry, D. K. Wardani, and D. P. Jati,

=-F|

Business Innovation and Entrepreneurship Journal (BIEJ) is published under licensed of a CC BY-SA Creative Commons

©)

Attribut

ion-ShareAlike 4.0 International License.

e-ISSN

1 2684-8945

DOI: https://doi.org/ 10.35899/biej.v7il. 984

[27]

[28]

[29]

[30]

[31]

[32]

Volume 7 No.1 2025

“Pengaruh  efikasi diri terhadap minat
berwirausaha melalui motivasi sebagai variabel
intervening,” J. Sos. Ekon. Dan ..., vol. 6, no.
1, pp. 14-24, 2020, doi:
https://doi.org/10.29303/jseh.v6il.71.

M. Wang, Y. Li, J. Li, and Z. Wang, “Green
process innovation, green product innovation
and its economic performance improvement
paths: A survey and structural model,” J.
Environ. Manage., 2021, [Online]. Available:
https://www.sciencedirect.com/science/article/
pii/S030147972101344X

R. A. Hidayat and W. Bagasworo, ‘“Pengaruh
Sikap, Norma Subjektif Dan Efikasi Diri
Terhadap Niat Berwirausaha Studi Pada
Lulusan Perguruan Tinggi 2019 Di DKI
Jakarta,” J. Ekon. Manaj. dan Perbank.
(Journal Econ. Manag. Banking), vol. 6, no. 3,
p. 132, 2020, doi: 10.35384/jemp.v6i3.236.

E. R. Adam, V. Lengkong, and Y. Uhing,
“Pengaruh Sikap, Motivasi, Dan Efikasi Diri
Terhadap Minat Berwirausaha Mahasiswa FEB
Unsrat (Studi Kasus Pada Mahasiswa
Manajemen),” J. EMBA J. Ris. Ekon.
Manajemen, Bisnis dan Akunt., vol. 8, no. 1, pp.
596-605, 2020.

P. T. Amadea and 1. G. Riana, “Pengaruh
Motivasi Berwirausaha, Pengendalian Diri,
Dan Lingkungan Keluarga Terhadap Niat
Berwirausaha,” E-Jurnal Manaj.  Univ.
Udayana, vol. 9, no. 4, p. 1594, 2020, doi:
10.24843/ejmunud.2020.v09.i04.p18.

M. Shahin, “The impact of a STEM-based
entrepreneurship program on the
entrepreneurial intention of secondary school
female students,” Int. Entrep. Manag. J., vol.
17, no. 4, pp. 1867-1898, 2021, doi:
10.1007/s11365-020-00713-7.

A. S. Nurgamarani, R. Jonathan, E. Gaffar, and
..., “The Effects of Mobile Service Qualities on
Customer Reuse Intention of Gojek Super

App,” 2020, researchgate.net. [Online].
Available:
https://www.researchgate.net/profile/Adisthy-
Nurgamarani-

2/publication/347753299_THE_EFFECTS_O
F_MOBILE_SERVICE_QUALITIES_ON_C
USTOMER_REUSE_INTENTION_OF _GOJ

70



http://ejournals.fkwu.uniga.ac.id/index.php/BIEJ
https://creativecommons.org/licenses/by-sa/4.0/
https://creativecommons.org/licenses/by-sa/4.0/

S
),\(Bl J

Business Innovation & Entrepreneurship Joumal

Volume 7 No.1 2025

EK_SUPER_APP/links/603c6410299bf1cc26f [39] P. Subekti, H. Hafiar, and K. Komariah, “Word

bd357/THE-EFFECTS-OF-MOBILE- of mouth sebagai upaya promosi batik

SERVICE-QUALITIES-ON-CUSTOMER- Sumedang oleh perajin batik (Studi Kasus pada

REUS Sanggar Batik Umimay),” Din. Kerajinan dan
. . Batik Maj. llm., vol. 37, no. 1, pp. 41-54, 2020,

[33] R. A Hidayat and W. Bagasworo, “Pengaruh doi: 10.22322/dkb.V36i1.4149.

Sikap, Norma Subjektif Dan Efikasi Diri

Terhadap Niat Berwirausaha Studi Pada [40] T. Montag-Smit and M. G. Keith, “Changes in

Lulusan Perguruan Tinggi 2019 Di DKI Positive and Negative Affect during Creative

Jakarta,” J. Ekon. Manaj. dan ..., vol. 6, no. 3, Process Engagement,” J. Creat. Behav., vol. 0,

pp. 1-7, 2020. pp. 1-21, 2023, doi: 10.1002/jocb.610.

[34] N. A.C. Putry, D. K. Wardani, and D. P. Jati, [41] M. Elvando and I. Puspitowati, “Pengaruh
“Pengaruh Efikasi Diri Terhadap Minat Motivasi Intrinsik, Sikap, Dan Norma Subjektif
Berwirausaha Melalui Motivasi  Sebagai Terhadap Niat Berwirausaha Mahasiswa
Variabel Intervening,” J. Sos. Ekon. Dan Hum., Universitas Swasta Di Jakarta Barat,” J.
vol. 6, no. 1, pp. 14-24, 2020, doi: Manajerial Dan Kewirausahaan, vol. 3, no. 4,
10.29303/jseh.v6il.71. p. 1098, 2021, doi: 10.24912/jmk.v3i4.13505.

[35] Ilham Abu, Marhawati, Alfira, Alda Ananda, [42] F. Purbawijaya and N. Hidayah, ‘“Pengaruh
Andi Amrullah, and Arjuna Agung Grison Sikap, Norma Subjektif, Dan Pendidikan
Masiku, “Pengaruh Pendidikan Kewirausahaan Terhadap Intensi Berwirausaha
Kewirauasahaan Dan Kreativitas Terhadap Pada Mahasiswa,” J. Manajerial Dan
Minat Berwirausaha Dengan Efikasi Diri Kewirausahaan, vol. 3, no. 4, p. 970, 2021, doi:
Sebagai Variabel Intervering Pada Studi 10.24912/jmk.v3i4.134309.

Mahasiswa Kewirausahaan Universitas Negeri ) s o )
Makassar,” J. Econ. Entrep. Manag. Bus. [43] 8. Rahmiyanti, “Sikap, Motivasi, Dan Minat
Account., vol. 1, no. 1, pp. 1-12, 2023, doi: Berwwgusaha Mahas.lswa (Studi Kasus fada
10.61255/jeemba.v1i1.19. Maha§1swa U1_11v_ers1tas Banten J_aya), J.
Manaj. Dan Bisnis Fak. Ekon. Univ. Banten

[36] S. Heaton, D. Lewin, and D. J. Teece, Jaya, vol. 01 NO, no. 02, pp. 1-10, 2020.
“Managing campus entrepreneurship: Dynamic . . L
capabilities and university leadership,” Manag. [44] T. W. Fajriyah, “Pengaruh Pendidikan
Decis. ..., 2020, doi: 10.1002/mde.3015. Kewirausahaan, Ekspektasi Pendapatan, dan

Sikap  Berwirausaha  Terhadap  Intensi

[37] M. Zhang, L. Wang, R. Wang, and J. Xiong, Berwirausaha,” J. Ekon. Manaj. dan Akunt.,
“Measuring hospital process service quality: vol. 2, no. 3, pp. 181-195, 2023, doi:
emerging technologies’ challenge,” 2020, 10.1016/j.jclepro.2020.124366.

Emerald. doi: 10.1108/ijgss-02-2020-0018.
[45] “SmartPLS,” 2024.

[38] R. Pina and A. Dias, “The influence of brand

experiences on consumer-based brand equity,”
J. Brand Manag., 2021, doi: 10.1057/s41262-
020-00215-5.

=-F|

©)

71

Busines Innovation and Entrepreneurship Journal (BIEJ) is published under licensed of a CC BY-SA Creative Commons
Attribution-ShareAlike 4.0 International License.
e-ISSN : 2684-8945

DOI: https://doi.org/ 10.35899/biej.v7il. 984



http://ejournals.fkwu.uniga.ac.id/index.php/BIEJ
https://creativecommons.org/licenses/by-sa/4.0/
https://creativecommons.org/licenses/by-sa/4.0/

