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Abstract- The study discussed how the experience of entrepreneurs affected product innovation in Indonesian startup 

entrepreneurs through creative variables. The entrepreneurial experience plays a crucial role in an undertaking's 

starting capability or an occupational goal of this study is to test and anal yze the impact an entrepreneurial experience 

might have on product innovation capabilities in Indonesian startup entrepreneurs moderating creativity variables. 

Sampling techniques are using random sampling techniques with the responders of 30 people, Indonesia's starting up 

business. The analysis tool used what is smart PLS v. 3.2.7 by shem's method of analysis. Results in this study suggest 

that the experience of entrepreneurship does not significantly affect product innovation, the experience of 

entrepreneurship influences significantly to creativity, creativity influences significantly to product innovation, and the 

experience of entrepreneurship impacts to the ability of product innovation through creativity variables. Then it may be 

concluded that entrepreneurial experience affects the ability of product innovation through creative variables. 

Keywords: Entrepreneurship Experience, Products Innovation, Creativity.

I. INTRODUCTION 

Entrepreneurship is ability somebody or 

perpetrator business to make matter new And 

different, with other words a businessman required 

to creative and innovative  and can find  ideas 

fresh which can contribute towards business. 

entrepreneurship is an ability creative and innovative 

which made into base and source power for look 

for opportunity towards success, where process 

creative only done by person which own soul, attitude 

and behavior entrepreneurship [1] . 

Draft from entrepreneurship and economic 

concepts creative own element the same one namely 

creativity, ideas, concepts, and draft innovation 

which means creativity in business which means a 

way in apply creativity in a the work that on going 

in order to bring up product and structure company 

which new at a time help improve performance 

company to direction Which more good [2] . 

Behavior entrepreneurship has several the 

indicator that to influence uhi is the courage to take 

risks, be responsive to opportunities and be 

independent, which then entrepreneurial behavior can 

influenced by factor environment n and individual 

factors [3] , and that affects individuals on behavior 

entrepreneurship is experience businessman Where 

every gender own experience businessman Which 

different. Experience entrepreneurship n is one of the 

aspect important demographics in influencing the 

entrepreneurial attitudes of business actors, where 

experience plays a role in increasing knowledge and 

ability in Entrepreneur [4]. Experience Entrepreneurs 

play a very important role in the start-up capabilities 

of a business or job [4] . 

 

 

 

 

 

 

 

 

 

 

 

Source : [6] 

Picture 1. Distribution of Numbers Start up Indonesia 

Based on the image above, it shows that that 

the distribution of the number of start-ups in Indonesia 

is the highest Still held by Greater Jakarta Area with 

score 522 (52.62%), then followed by Sumatra with 

score 115 (11.59%), Java East 113 (11.39%), special 

region Yogyakarta 54 (5.44%), Java west 44 

(4.44%), Sulawesi 34 (3.43 % ), Bali And NTB 32 

(3.23%), Kalimantan 24 (2.42%), And a number of 

island other by 24 (2.42%). Entrepreneurship is a 
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dynamic process to create additional prosperity And 

additional prosperity that created by individual u or 

business actors who are able to bear risks, spend time, 

and provide various products and services [6] . The 

entrepreneurial experience of a business actor is one 

of the important factors that influences success. 

entrepreneurship. 

The world of entrepreneurship is so 

challenging and very risky with uncertainty related to 

launch new business and constraints on resource 

Which limit businessman so experience businessman is 

levels from a person's mastery of knowledge and skills 

in entrepreneurship. Each gender has different 

experiences, where the gap is happen because in 

equality gender that often a topic discussion in world 

businessman, make existence difference treatment 

between man and women even often women 

entrepreneurs are considered to be just a burden, 

where this can happen for a reason, not only because 

of a culture that does not respect women but also 

because women need more time during menstruation, 

childbirth and breastfeeding UI makes women a 

second option in the world of entrepreneurship [7] . 

Creativity is influenced by entrepreneurial 

experience that can seen from the aspect of success 

that occurs due to openness to experience, observation 

of seeing in the usual way, independence in judgment, 

thoughts and actions which are then applied to self-

confidence and the courage to take risks thanks to 

observations of previous entrepreneurial experiences 

that have been taken into account [8] . 

Thus, every company is required to do 

creativity on its products in order to create a new 

innovation which will have an impact on competitive 

advantage. Creativity has the ability to develop And 

combining new ideas from the idea that has been 

owned sourced from the customer so that creativity 

can create competitive advantage, apart from 

creativity, competitive advantage can be formed 

through product innovation. 

 

II. LITERATURE REVIEW 

2.1 Innovation Product 

Moment This innovation very hold role important 

in improvement competitiveness of a product Because 

product innovation is the result of new product 

development by a company or industry, both existing 

and non-existent [9] . Product innovation is an 

important way for companies to continue to adapt to 

the market, technology and competition [10] . 

Product innovation is defined as a product 

(goods or service) new which are introduced to the 

market to meet market needs [11] . Objective main 

from product innovation is to meet demand in the 

market so Innovation products are one of the things 

that can be used as competitive advantage for players 

business or company [12] . Product innovation has 

three indicators, that is: 1) Product Extension (Line 

Extension) Where product expansion is a product 

Which still familiar to business organizations but new 

to the market, 2) Product Imitation (me-too product) 

Product imitation is a product which is considered 

new by business but familiar to the market, and 3) 

New Products (new-too-the-world) are products that 

are considered new good by company and by market 

[13] . 

Based on this, there are several factors that 

can influence product innovation, namely 1) Demand. 

Which adequate. 2) Product in accordance with the 

marketing structure Which There is. 3) Products new 

more main and more profitable. 4) Ability finance 5) 

Ability that does not violate law. And 6) The 

existence of management capabilities adequate For 

handle [14] . 

2.2 Entrepreneurial Experience 

Entrepreneurial experience is the level of mastery 

of a person's knowledge and skills. in 

entrepreneurship which can measured from time 

length of time in business and from the level of 

knowledge and skills that he has [15] . 

Entrepreneurial experience is a valuable intangible 

asset on which the sustainability of the business 

depends. business is determined by entrepreneurial 

experience, entrepreneurial experience is considered 

to play an important role in success company or 

business the new one established [16] . 

Experience entrepreneurship is past Which 

positive and found more conducive to re-entry into 

businessman but still there a number of a matter of 

heated debate among experts regarding the 

consequences of business results [18]. previously 

Which Possible negative, And a number of Which 

other see failure as a learning method that is 

considered effective [17] . Entrepreneurial 

experiences are things that make and make something 

benchmark And learning when Want to running a 

business, where a person Entrepreneurs want to build 

their business depending on will, passion and also 

enthusiasm in entrepreneurs [18] . 

Entrepreneurs who have a lot experience 

leveraging their experience to make learning 

investments, because previous experience provides a 

means for entrepreneurs to learn what what is 
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successful and what is not. Business actors consider 

that learning occurs through failure and success when 

establish a startup then from the experience of the 

perpetrator business can see action like What Which 

appropriate For handle problem Which happened in 

time front. In context technology entrepreneurship, 

exploitation of opportunities can rest on the 

entrepreneur's ability to correctly match information 

or knowledge from the customer domain and the 

technology domain to optimize conformity product 

market [11] . 

2.3 Creativity 

Creativity is the ability to develop new ideas and 

ways of solving problems and finding opportunities 

[19] . Creativity is any action, idea, or product that 

transforms an existing domain into something new. In 

a business context, creativity is often translated to in 

development idea, innovation product new, and adapt i 

or enhance existing innovations. Creativity is also 

stated as an integral part of entrepreneurial skills 

needed to successfully start a business. effort [20] . 

Creativity as an important dimension in 

entrepreneurship because it can help generate new 

ideas and useful [21] . Creativity can help business 

actors to identify opportunities And generate ideas 

new as well as innovative. Therefore, creativity is 

considered as one of the important antecedents of 

entrepreneurship and entrepreneurial intention. Based 

on this, creative people have more possibilities. For 

involved on entrepreneurship. 

 

III. RESEARCH METHODS 

Design research is all processes Which required 

in planning and implementation study, in in context 

This component design can covers all research 

structures that started from finding ideas until 

research results are obtained, In a narrow sense, 

research design is a detailed description clear about 

connection between variable, collection data, And 

analysis data, so that with design Which Good 

researchers and person other Which interested parties 

have an idea of how the variables are related and how 

to measure them [22] . 

Population on study This is existing start-up 

business actors in Indonesia, the population in this 

study was not known with Certain (Population 

Infinitive). Population Infinitive is a group of objects 

that continue to develop (undergoing processes as a 

result of life) or a process of events) [ 9 ]  . As for the 

technique from the taking data used in research this is 

questionnaire. Questionnaire is list statement about 

object study given to individuals or groups to obtain 

certain information such as preference, beliefs, 

interests, and behavior [23] . 

Analysis data Which used in this research is path 

analysis. Path analysis allows us to test direct 

relationships between variables as well as indirect 

relationships between variables in a model. In its 

current development This is an extended path analysis 

and deepened into the form of analysis "Structural 

Equation Modeling" or known by the 35 

abbreviations SEM [24] . Path analysis is used to 

analyze causal relationships between variables with 

the aim of determining their influence. directly and 

No direct variable cause of A effect variable . 

 

IV. RESULTS AND DISCUSSION 

Findings Which got on study This shared become 

two testing namely, testing the Structural Model 

(outer model), and Testing the Structural Model 

(inner model). Test outer The model is done through 

several test analysis, including convergent validity 

tests, validity tests discriminant validity and test 

reliability. Test Validity and reliability were carried 

out using Smart Pls software with a sample size of 30. 

respondents. The following are the results and 

findings from structural outer model testing. The 

following is the design of the structural model process 

via smart pls 0.3, and following appearance results 

pls algorithm. 

 

 

 

 

 

 

 

 

 

 
Source : Smart Pls (2022) 

Picture 2. Bootstrapping Outer Model 

On mark bootstrapping stated that mark 

Experience Businessman which influence Innovation 

product as big as 3%, whereas mark entrepreneurial 

experience that influences creativity by 50% and the 

value of creativity that influences uhi innovation 

product by 66.2%. 

Based on the outer model, the value is analyzed 

AVE can show results evaluation validity For every 

construct and variable X (Experience 

Entrepreneurship) and variable Y (Product 
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Innovation). AVE explains the internal 

intercorrelation between indicators in construct in 

each latent variable. Mark AVE on study This can 

seen on table below this : 

Table 1. Mark Processing AVE on study 

Source : Smart Pls (2022) 

 

The table above shows the AVE values of the 

product innovation, creativity, and entrepreneurial 

experience variables. The size of individual 

reflection can be said to be high if it correlates more 

than 0.7. However, because this study is in the early 

stages so standard Which used is 0 .5 - 0.6 so, mark 

AVE on researcher this ian can said to be accepted 

because of the value AVE has been more big from 

0.5. 

Reliability as a measure of the consistency of the 

indicators of a construct which shows degree to 

what extent each indicator indicates a general 

construct. The construct reliability is assessed with 

count index reliability instrument Which used, the 

following are the results of the reliability test 

analysis: 

Table 2.  Mark processing Composite 

Reliability 
Variables Cronbach's 

Alpha 

Composite 

Reliability 

Innovation Product 0.932 0.943 

Creativity 0.947 0.953 

Experience 

Businessman 

0.946 0.954 

Source: Smart Pls (2022) 

Based on the table above, it shows that the 

Cronbach's Alpha and Composite Reliability values 

each variable has fulfil standard is at in on 0 ,60 . That 

matter show that reliability study can accepted. 

Besides That, Composite value Reliability Also 

Already more tall compared to Cronbach's value ;s 

The alpha. Matter This indicates that all over study 

Already fulfil requirements regarding appropriate 

reliability criteria as the basis for the SEM research 

analyzed use Smart Pls. 

Bootstrapping on shows the path coefficient 

value for variables which is then assessed for 

significance based on the t-statistic value of each 

Path, and the following R-Square value Which used to 

measure the level of variation in changes in variables 

latent to variable latent others. The more high r-square 

value means more and more good prediction model of 

research model that was submitted. 

Table 3. R- Square 

 R Square R Square Adjusted 

Innovation 

Product 

0.419 0.376 

Creativity 0.250 0.223 
Source : Smart Pls (2022) 

The R-square value in the table above shows the 

value R-square on the creativity variable is 0.250 or 

25%. This value shows that the creativity variable can 

be explained by the entrepreneurial experience 

variable by 25% , while the rest influenced by 

variable other outside variable .  R value Square for 

the Product Innovation variable is 0.419 or 41.9% 

which means that the Product Innovation variable can 

be explained by the Entrepreneurial Experience 

variable of 41.9% while the rest is in influenced by 

other variables outside the variables in research This. 

The testing of the research hypothesis was 

carried out with the help of SmartPLS (Partial Least 

Square) 3.0 software. These values can be seen from 

the bootstrapping results. Rules of thumb Which used 

on study This is t-statistic >1 .96 with level 

significance p-value 0.05 (5%) And coefficient 

beta has a positive value . 

Table 4. Path Coefficient 

 

Original 

Sample 

(O) 

Sample 

Mean 

(M) 

Standard 

Deviation 

(STDEV) 

T Statistics 

(|O/STDEV|) 

P 

Values 

Experien

ce -> 

Innovatio

n Product 

 

 

0.301 

 

 

0.346 

 

 

0.171 

 

 

1,766 

 

 

0.08

8 

Source: Smart Pls (2022). 

The first hypothesis tests whether 

Entrepreneurial Experience has a significant effect 

Variables Average Variance 

Extracted (AVE) 

Innovation Product 0.623 

Creativity 0.628 

Experience 

Businessman 

0.697 
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significant to Innovation Product, results testing shows 

no there is influence which significant. Because mark t 

statistics as big as 1,766 not enough from 1 .96 and the 

value p values 0.088 bigger from 0.05. Therefore Ho 

rejected which means Entrepreneurial Experience is 

not have an influence that significant to Product 

Innovation .  

Table 5. Path Coefficient 
 Original 

Sample 

(O) 

Sample 

Mean 

(M) 

Standard 

Deviation 

(STDEV) 

T Statistics 
(|O/STDEV|) 

P 

Values 

Experience 

Businessman 

-> Creativity 

0.5 0.552 0.103 4,868 0 

Source: Smart Pls (2022) 

The second hypothesis tests whether 

Entrepreneurial Experience has a significant effect 

on Creativity. The test results show that there is a 

significant influence between entrepreneurial 

experience and creativity. This is shown by the 

results of the statistical t-test which shows that 

Entrepreneurial Experience has a significant 

influence on Creativity, which means that Ha 

accepted. Variables Entrepreneurial Experience have 

an impact on significance n with mark t statistics as 

big as 4,868 more big from 1.96 And mark p values as 

much as 0.000 more small from 0.05. 

Table 5.  Path Coefficient 

 Original 

Sample (O) 

Sample 

Mean (M) 

Standart 

Deviation 

(STDEV) 
T Statistics 

(|O/STDEV|) 

P 

Values 
Creativity 

-> 

Innovation 

Product 

0.662 0.677 0.113 5,844 0 

Source: Smart Pls (2022) 

Hypothesis second test whether creativity 

have an impact on significance n towards Product 

Innovation. The test results show that there is a very 

significant influence between the creativity variable 

and product innovation. Things this is shown by the 

results of t value statistics as big as 5,844 then it is 

bigger from 1.96 and mark from p value results 

obtained of 0.000 then more small of 0.05. 

The results of the first hypothesis show that 

the entrepreneurial experience of start-up 

entrepreneurs cannot influence product innovation. 

This is in contrast to the results of previous research 

according to [25] which states that entrepreneurial 

experience is considered to be a booster for business 

growth, as shown by the results of bootstrapping. 

Which state that connection Which influence 

entrepreneurial experience to innovation product. 

Entrepreneurial Experience of a Start Up 

Entrepreneur can influence creativity according to 

previous research according to [26] which states that 

based on the results of the research obtained, it is 

said that business experience indirectly influences 

business development through creativity. 

In accordance with previous research 

according to [27] which states that creativity has 

influence positive And significant to innovation 

product with the influence that strong And proven 

with results from mark bootrtaping Which to obtain 

influence value of 66.2% between creativity variable 

And product innovation. Own creativity is 

accumulation of ideas businessman start up Which in 

the form of ideas which is able to differentiate a 

company's product from other companies, then 

influences product innovation which changes 

consumers' views of the company's goods or 

services, the higher the creativity, the greater the 

influence. ability product innovation businessman 

start up For increase n progress And sale company 

That Alone. 

 

V. CONCLUSION AND SUGGESTIONS 

On part this delivered description about The 

conclusion of this study states that entrepreneurial 

experience no significantly influential to Product 

innovation, entrepreneurial experience has a 

significant influence to creativity. that entrepreneurial 

experience has an influence in a way No direct to 

innovation product through creativity. This shows that 

creativity has a moderate relationship between the 

experience variables. Businessman to innovation 

product which influence direction strength of 

relationship variable independent that is experience 

entrepreneurship and variable dependent namely 

innovation product. The suggestion for this research 

is that the development of this research is suggested 

to examine on start up entrepreneurs direct without 

intermediary so that get results which accurate and 

meet research standards. 
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